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1. Introduction 
In M y 2 25, C  n    re e  ed   req e t fr   t e M  nt T rren   nd D  tr  t  C    n ty 
A      t  n (MTDCA) t       n t e n  e "Andy Bennett Br d e" t  t e br d e   er t e 
An    Creek,     ted  n T wn end Street, M  nt T rren   

T    req e t w   t ken t  t e 2  J ne 2 25 Ord n ry C  n    Meet n , w ere   M t  n  n 
N t  e w   re    ed by C  n    f r t e CEO t   n e t   te t e n   n   f t e Dep rt ent f r 
Infr  tr  t re  nd Tr n p rt’  (DIT) br d e,     ted  n T wn end Street, M  nt T rren   nd 
pr   de   re    end t  n t  C  n     

Fr   t e 1  t  3  Septe ber 2 25, we  n  ted feedb  k fr         re  dent   nd t e w der 
     n ty,  r  nd t e pr p     t  n  e t e br d e  n T wn end Street, M  nt T rren , 
Andy Bennett Br d e   

We re e  ed   t t    f  5 f r    feedb  k re p n e      t e  n  ne  nd   rd  py feedb  k 
f r   nd e      D r n  t e en   e ent per  d   pet t  n   pp rt n  t e n   n  pr p     
w     b  tted by   B rdw  d re  dent  T    pet t  n w      ned by 263      n ty 
 e ber   

F    w n  t e re   t   f      n ty en   e ent,   Rep rt w    be pre ented t  C  n     If 
C  n    de  de  t  pr  eed w t  t e n  e    n e,   req e t w    be  ent t  t e S r ey r 
Gener  , w    n t rn w     eek  ppr     fr   t e C        ner  f H   w y   

2. Summary of Engagement  

En   ement  ppr     
 

T e p rp  e  f t e en   e ent w   t   nder t nd   r      n t e ’  e e   f   pp rt f r t e 
br d e  n T wn end Street, M  nt T rren  t  be n  ed “Andy Bennet Br d e”   

C  n           e     t  e pr  e   t  re  ew  nd  ddre   t e n   n   f p b    p   e   nd 
r  d  W   e t e br d e  n q e t  n, d e  n t te  n       t  nder t    p    y     t    n t   p b    
 r pr   te r  d  r   p b    p   e, we  re       n  t  f    w t e req  re ent   f t    p    y 
d e t  t e       r n t re  f t e n   n  req e t  

O r en   e ent  ppr        ed t  pr   de det     n t e n   n  req e t t  t   d been 
  b  tted t  C  n     n   d n   nf r  t  n  b  t w   Andy Bennett w    nd w y t e 
MTDCA p t t    pr p     f rw rd   

T e en   e ent pr  e           ted t e  tep  t  t w   d be req  red f r t    n  e req e t 
t  be  ppr  ed by t e M n  ter  f H   w y    

Q e t  n  were   ked t  deter  ne p rt   p nt   e e   f   pp rt f r t e pr p  ed br d e 

n  e  nd  ny  dd t  n   feedb  k  r     ent  t ey w   d   ke t  pr   de  A feedb  k f r  

w   de e  ped  nd pr   ded  n  ne  nd  n   rd  py f r  t  It   nt  ned b t      ed  nd 

 pen  ty e q e t  n    

Feedb  k     d be pr   ded      ny  f t e f    w n   pt  n :  

• On  ne   b      n f r   n Ade   de H     En   e ent H b 

• E     t  en   e               

• M    t  C    n ty En   e ent C  rd n t r, 63 M  nt B rker R  d, St r  n  SA 5152 

• P  ne           
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• H rd  py feedb  k f r         b e fr    ny AHC L br ry  r C  t  er Ser   e Centre   

 

Distribution and promotion 
 

T e  pp rt n ty t  pr   de feedb  k w   pr   ted t r       n  ber  f    nne    n   d n : 

• C  r er Ad ert  e ent  n 1  Septe ber 2 25  

• Ade   de H     C  n    Web  te  nd C    n ty En   e ent H b P  e  

• E     t  en   e ent   b  r ber  w t  re e  nt   te  r e   f  ntere t  

• E     t  re e  nt      n ty  nd  t ke   der  r  p   

• Letter t    rr  nd n  re  dent  / b   ne  e   

• E     t  E e ted Me ber  t     re  

• S       ed   pr   t  n  

• P  ter ,   rd  py  nf r  t  n  nd feedb  k f r         b e  t C  t  er Ser   e 

Centre   nd L br r e   t G  er    , St r  n   nd W  d  de  

 

E      nd         ed   pr   t  n  t t  t     re pre ented be  w: 

Table 1 Promotional statistics  

Med   N  ber  f p  t  / 
e      / 
New  etter 

Re     En   e ent 
(re  t  n, 
    ent,    re 
 r  pen n    nk) 

Ade   de H     C  n    
F  eb  k 

1 16,35    ew , 9  
 nter  t  n  

69   nk     k  

Ade   de H     
En   e ent H b 
e     

1 e     3   ent, 22 
 pened  

7   nk     k  

Ade   de H     
En   e ent H b 
p  e 

NA 1 5   ew , 122 
    t r  

     ntr b t r , 3 
f    wer  

 

A   py  f  nf r  t  n pr   ded  n C  n   ’  En   e ent P  tf r   nd feedb  k f r     
      b e  n Append x A   

A    erb t    n  ne feedb  k re p n e   re pr   ded  n Append x B  

A   wr tten   b      n  (e       nd  etter )  re pr   ded  n Append x C  

A   e-new  etter ,  d ert  e ent   nd         ed   p  t   re pr   ded  n Append x D  
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3. Participation 
 

Participation source 
 

T e f    w n  t b e d  p  y    w p rt   p nt  pr   ded feedb  k     

Table 2  Participation Source 

A t   ty N  ber P rt   p t n  

On  ne  nd   rd  py   b      n      

Wr tten re p n e  – e    ,  etter 

2 

*1    p eted  n t er f r   f 
feedb  k  

Pet t  n 

26  

*1 per  n    ned Pet t  n tw  e, 7 
pe p e    p eted  n t er f r   f 
feedb  k  

T t   C n   t t  n P rt   p t  n  
3 1  

W t  d p    te  re   ed 

 

4. Online and Hardcopy Feedback 

Participation characteristics 
 
 
Table 3 Survey Participant Suburbs  

S b rb / T wn   p  N    f 
Re p ndent  

%  f 
P rt   p nt   

M  nt T rren  27 61  % 

B rdw  d 5 11  % 

W  d  de 5 11  % 

Br d ew ter 2   5% 

C  r e t n 1 2 3% 
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F rre t n 1 2 3% 

F re t R n e 1 2 3% 

In  ew  d 1 2 3% 

N rt n S    t 1 2 3% 

T t      1   2% 

 

Support for proposed bridge name 
 

P rt   p nt  were   ked  f t ey   pp rted t e br d e     ted  n T wn end St, M  nt 
T rren , be n  n  ed "Andy Bennet Br d e"  T    q e t  n w     nd t ry  nd w   
 n wered by    re  p ent    

D  y     pp rt t e br d e     ted  n T wn end St, M  nt T rren , be n  n  ed "Andy 
Bennet Br d e"? 

- Ye  –  9% / n=39 

- Ye , b t I    e    e   n ern   r     e t  n  – 2% / n=1 

- N  – 9% / n=  

 

Chart/graph 1: Respondents’ support for bridge name proposal 

 

39, 89%

1, 2% 4, 9%

Yes Yes, but I have some concerns or suggestions No



 

 

  

            
                  

             

Respondents feedback and comments 
 

P rt   p nt    d t e  pt  n t     re f rt er feedb  k  r     ent ry  b  t t e r re p n e  

27 re p ndent      e t  pr   de     ent   nd t e t e e   f t e e     ent    n be  een 

 n t e t b e be  w  Verb t   re p n e    n be   ewed  n Append x B  

 

Table 4 Themes of participants comments 

T e e/   N    f 
Re p ndent  

C   ent ry  n   pp rt  f t e pr p      nd /  r re   n   n  
t e   ntr b t  n   f Andy Bennett t  t e M  nt T rren  
     n ty  

23 

Q e t  n  b  t w et er t e br d e      n ex  t n  n  e 
t  t      d be t ken  nt    n  der t  n  

1 

C   ent  b  t   n  der n   t er p tent    n  e  pr  r t  
  k n    de     n  

1 

 

5. Written Feedback 
Tw  e      were re e  ed d r n  t e en   e ent per  d    r n  feedb  k  n   pp rt  f t e 
br d e be n  n  ed Andy Bennett Br d e  One per  n   d         p eted   feedb  k f r  
 t t n  t e r   pp rt  

 

6. Petition 
A pet t  n w   re e  ed by    n     t ff  t t e W  d  de L br ry  n t e 17 Septe ber 2 25  
T e pet t  n     n   pp rt  f C  n    re    end n  t  St te G  ern ent t  t t e DIT br d e 
  er An    Creek,     ted  n T wn end Street, M  nt T rren  be n  ed Andy Bennett 
Br d e  

T e pet t  n     13 p  e   nd     been    p eted by 263      n ty  e ber  w t   ne 
per  n     n     ned t e pet t  n tw  e  7 pe p e w      p eted t e pet t  n   d      
   p eted  n  n  ne  r   rd  py   r ey  

M j r ty  f pe p e w      ned t e pet t  n re  de  n M  nt T rren  (36  % / n=123),  r w t  n 
t e Ade   de H     C  n     re  ( 7 1% / n=229)    
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Table 5 Petition Participant Suburbs  

S b rb / T wn   p  N    f 
Re p ndent  

%  f 
P rt   p nt   

M  nt T rren  123  6  % 

B rdw  d  7 17 9% 

G  er     9 3  % 

H    t n 7 2 7% 

In  ew  d 7 2 7% 

Ker br  k 7 2 7% 

F rre t n 6 2 3% 

L bet    5 1 9% 

C  r e t n   1 5% 

P r    be   1 5% 

W  d  de   1 5% 

Kent n V   ey 3 1 1% 

Ot er AHC   b rb  (1 e   ): Br d ew ter, 
Len w  d, Upper Her  t  e 

3 1 1% 

O t  de AHC 

M  nt P e   nt 9 3  % 

N  rne 5 1 9% 

T n k     6 2 3% 

W       t wn 2    % 

M  nt B rker 2    % 

P e  t wn 2    % 

Lynd    2    % 

Ot er (1 e   ): Ade   de, Spr n t n, Myp   n  , 
M nn  , M  ende   , V  t  

6 2 3% 

T t   263 1   2% 
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T e f    pet t  n w rd n     pr   ded be  w: 

 

 

7. Conclusion 
 

Feedb  k re e  ed d r n  t e      n ty en   e ent per  d      erw e   n   n   pp rt  f 
C  n      pp rt n  t e pr p     t  n  e t e br d e   er An    Creek  n T wn end Street, 
M  nt T rren , Andy Bennet Br d e  

        n ty  e ber     red t e r   pp rt f r t e pr p         feedb  k f r   r e    , 
w t   n  dd t  n   per  n  n wer n  ye , t ey d d   pp rt t e pr p    , b t t ey   d    e 
  n ern   r     e t  n    

C   ent ry pr   ded  n   pp rt  f t e pr p    ,  p ke  b  t Andy’    ntr b t  n  t  t e 
           n ty  nd t  t t e br d e be n  n  ed  fter     w   d be   fitt n  re   n t  n  

A f rt er 263      n ty  e ber     ned   pet t  n  n   pp rt  f t e pr p     t  n  e t e 
br d e Andy Bennett Br d e   

F  r      n ty  e ber  were n t  n   pp rt  f t e pr p      nd t   e t  t d d pr   de 
    ent ry  ent  ned   n  der t  n f r  t er p tent    n  e   
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8. Appendices 

Appendix A – Information Provided and Feedback 
Form 
 

Ade   de H     En   e ent H b p  e 
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Feedb  k F r  
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P  ter 
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F  t  eet 
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Appendix B - Verbatim comments from online and 
hardcopy feedback responses 
 

P e  e pr   de  ny f rt er feedb  k  r     ent  

I w   d   n  der  t   fitt n   e  r    t  Andy (Bennett) He w        t   p rt  f 
t e  tr  t re  f t e Mt T rren  t wn   p, kn wn & re pe ted by    t  f t e Mt 
T rren  p p   t  n  

A w nderf   tr b te t       r  ter   r er t  n   fe  n Mt T rren  

Gre t  de  t    n  r    ery  en  ne per  n  

I f   y   pp rt t e pr p     t  n  e t e br d e  n T wn end Street, M  nt 
T rren ,    t e “Andy Bennett Br d e ” Andy Bennett w     e r y   re  rk b e 
 e ber  f   r      n ty, w   e  k   ,  ener   ty,  nd ded   t  n   d      t n  
  p  t  n       re  dent   nd      n ty  r  n z t  n   
 
N   n  t e br d e  n       n r      fitt n  tr b te t        fe  nd   ntr b t  n   It w    
 er e       e n n f   re  nder  f          t ent t   e p n   t er   nd     
end r n  pre en e  n t e      n ty  Re   n z n         er e    ke Andy 
 tren t en    r      n ty  dent ty  nd en  re  t  t f t re  ener t  n  re e ber 
t   e w    e ped    pe M  nt T rren   
 
I     end C  n    f r f    w n    t  r      nd  n      e pr  e   t  en  re t e 
     n ty     t e  pp rt n ty t  pr   de  np t,  nd I f   y   pp rt t     n t  t  e  

W    t I ne er  et Andy per  n   y, re  dent  w      e t     t t    w      re t 
 de  

Very fitt n   

Andy w          key fi  re  n   r t wn  He repre ented   r    t ry,   r    t re 
 nd we w nt      e  ry repre ented by t e br d e  e  r   ed e ery d y  f     
  fe  

We   de er ed n  e, t    n  r Andy 

Andy w    n    n  f t e t wn  nd  r   ed t  t br d e e eryd y    n  fr       
    e t        r  e/w rk   p  He w   d   w y   reet y   w t  "  w y     n  
  d"  N   n  t    br d e      fitt n   nd we   de er ed tr b te t      n w    e ped 
  ny  r  nd t e  re   

F r t   e  n t e      n ty t       f   red by e ery ne I    e  p ken t    P e  e 
  ke t      ppen!! 
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Per  n   y, I     d n t t  nk  f ANYONE  better t  n  e         br d e  fter  
Be n    p  t re  dent  f Mt T rren   n  y e r  er ye r , Andy w      ent e, k nd, 
 nd   r n   ent e  n t  e ery ne w   knew    , NOTHING w    ny tr  b e t  
   ,  e p n    t   ny  n t  e   f need,  nd ne er   pr b e  t       t  f     w y  
It w     w y    p e   re t  re e  e   fr end y 'He     r G'd y' fr       w en 
w  k n     e e t er fr   t e       pr   ry,  r            /   fter be n  dr pped 
 ff  f t e b  ,  r  nyw ere e  e  n t e d  tr  t f r t  t   tter  
He  er   ed ALL  f  y f     e    r ,  nd d    ent y, f r    e t  e bef re we re-
    ted t  e  ew ere  n t e      ,  nd w  ,  nd   w y  w    be   n  re e bered  
A tr e  ent e  n,  nd t   e rn  f     p    n  w      p y,    ery   d d y  
T e    b e   tt e t wn   p  f Mt T rren  w    ne er be t e    e w t   t      
And, I t  nk t  t t e   r  e  n w      e w rked f r      ny ye r ,      d      be r 
    n  e,       ery fitt n  tr b te/ e  r    t      n w      ed          n ty  

Andy w        e y   n  He  b    te y de er e      n  e  n t  t br d e  He w   d 
   e  r   ed  t t     nd   f t  e   n       fet  e  We   de er ed  

Andy w     w nderf     n  T    w    be   be  t f   tr b te t  t e   n w     red    
deep y f r   r t wn  nd  pent          f     93 ye r   ere !! 

Andy w   kn wn f r  nd w de f r      k      Andy w   d   w y   e p   t  f  e     d  
Bennett     d     n         t  n w t  Mt T rren   M ny ye r      Andy  nd     
      d  e er     n rete   r   ent   n t e r fr nt   rden  One w    n e ep  nt 
w t   t  tr nk  p  nd     n  t nd n   n fr nt  f  t, t e  t er  were fl   n  '  I 
t  nk  T ey were  t  en  nd Andy w    ery  p et  b  t  t  
G   n          n rete  br d e       et  n  t  t t e t wn   n d  t  t   n ne er be 
t ken  w y  
T e "Andy Bennett Br d e"    t e be t n  e be    e I   nn t t  nk  f  nyb dy 
  re de er  n  t     e t e r   ntr b t  n t  Mt T rren  re   n  ed   re t  n 
Andy de er e  t   Andy     e f de er e  t  be re e bered  

I f   y   pp rt t    pr p       Andy Bennett w     re   y n  e  nd f nny   n  nd  t 
w   d be    e y t   ee     n  e    e  n  

If n t Andy Bennet, t e MOTH     e t  "Br d ey M Br d e f  e"   

Br     nt  de  f r   w nderf     n 

He    ed  n M  nt T rren  f r     n  t  e  nd   d       r  e w     w       p   e 
 f w rk  F r  ny  e ber  f t e      n ty w      e   n   t wn f r      ny 
de  de  I be  e e    et  n       d be n  ed  fter t e     we       n re e ber 
t e   nd f r f t re  ener t  n  t  kn w w     r      n ty were  
T    w   d be      e y  e t re f r      

He   d   re   y    d  e rt f r t e      n ty, we need t    kn w ed e 
  ntr b t r    ke     e f t  t e      n ty be    e w t   t t e  t e      n ty 
  n’t       d/ tr n  

I    ent    ed  n Mt T rren  f r   ny ye r  ( y      nd f    y  t    d ) b t 
 r w n   p,  t pp n  by Andy Bennet'  G r  e, w  k n    r    t e br d e t    
"He    G r y" w      ery f nd  e  ry, Andy w    nd            e p rt  f Mt 
T rren , w   d    e t   ee      e  ry   n red w t  t   ! 

Andy    ed r   t next t  t    br d e &  e w         ed  e ber  f t e Mt T rren  
     n ty  
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G  en t  t t    n  e w       e ted by t e            n ty  It  ee    ery 
 ppr pr  te  

T       nd    ke   fitt n  tr b te t     e ne w        er ed t e            n ty  
He    nd    ke   re    r ‘   d b  ke’ w       t  t erw  e n t be   n  red  

A t  r     y  ppr pr  te pr p     w     w   d be       ppre   ted by re  dent  
 f Mt T rren   nd     t   e w     d    e  nt    nt  t w t  Andy  

W  t w    t n  ed pr  r? If br d e   d   n  e t en  t      d  t y t  t n  e! If n t 
t en n  e  t  fter Andy  

J  t  ee     ke  ny w rk n          y  n t e t wn  

T  t    j  t  ne  de , b t w  t  t er w rt y n  e       d be   n  dered? I’  n t 
 n f    r  f     n  e      e   ke t     I’    re Andy Bennet w     de ent b  ke b t 
 n t e   d w  te    e    w  b  t   Per   n k n  e f r ex  p e? 
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Appendix C – Email and written responses 
 

E     1 

 

 

E     2 
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Appendix D – Advertisements and social media posts 
 

 

C  r er Ad – 1  Septe ber 2 25 
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F  eb  k pr   t  n – 1  Septe ber 2 25 
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E        p   n – Ade   de H     En   e ent H b 
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Letter t        re  dent   nd b   ne  e 
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C  r er Art   e 
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