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1. Introduction 

T e M n  ter f r L     G  ern ent'  C    n ty En   e ent C  rter w   p b    ed  n 

De e ber 2 25  We re  ewed   r ex  t n  P b    C n   t t  n P    y  nd  re ted   dr ft 

C    n ty En   e ent P    y  n   ne w t  t e req  re ent   f t e Local Government Act 

1999 (t e A t)  nd t e C    n ty En   e ent C  rter (t e C  rter)   

We  n  ted      n ty feedb  k  n t e dr ft C    n ty En   e ent P    y between 

Wedne d y 25 M r    nd S nd y 26 Apr   2 26  T    en   e ent r n    n   de      n ty 

en   e ent f r   r dr ft C    n ty En   e ent Fr  ew rk  

We re e  ed  ne f r    feedb  k re p n e re  t n  t  t e dr ft P    y   

T    rep rt pre ent  feedb  k re e  ed d r n  t e en   e ent per  d  nd w    be pre ented 

t  C  n     nd   de       b e t  t   e w   p rt   p ted  n t e   n   t t  n  n C  n   ’  

En   e ent P  tf r   

 

2. Summary of Engagement  

En   ement  ppr     

T e p rp  e  f t e en   e ent w   t       t    t   nder t nd   r      n ty'   e e   f 

  pp rt f r t e dr ft C    n ty En   e ent P    y  

A      n ty en   e ent p  n w   de e  ped,  nd      n ty en   e ent w   

 ndert ken between 25 M r    nd 26 Apr   2 26    

O r en   e ent  ppr        ed t  pr   de det     b  t w  t      n ty en   e ent   , 

t e d fferen e between t e r  e  f t e C    n ty En   e ent Fr  ew rk  nd P    y,   r 

 e     b    t  n   nder t e A t  nd t e C  rter  

Q e t  n  were   ked t  deter  ne p rt   p nt   e e   f   pp rt f r t e dr ft P    y  nd  ny 

 dd t  n   feedb  k  r     ent    

A feedb  k f r  w   de e  ped  nd pr   ded  n  ne  nd  n   rd  py f r  t  It   nt  ned 

b t      ed  nd  pen  ty e q e t  n   An e  y re d  er   n  f t e feedb  k f r  w   

 re ted  

Feedb  k     d be pr   ded      ny  f t e f    w n   pt  n :  

• On  ne -    p ete   r  n  ne feedb  k f r   

• H rd  py feedb  k -     e t     rd  py feedb  k f r  fr    ny  f   r   br r e   r 

   t  er  er   e  entre   r pr nt y  r  wn fr   t e D    ent L br ry  

• In wr t n  -   b  t  de    r feedb  k  n wr t n      e     (en   e              )  r 

     etter  ddre  ed t  63 M  nt B rker Rd, St r  n  SA 5152  

• P  ne –    e           t     re y  r feedb  k  
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Distribution and promotion 
 
T e  pp rt n ty t  pr   de feedb  k w   pr   ted t r     t e f    w n     nne  : 

• N t  e  p  ted  n C  n   ’  web  te  nd en   e ent p  tf r   

• C  r er Ad ert  e ent  n 25 M r   2 26  

• H     V   e E-new  etter  

• E     t  en   e ent   b  r ber  w t  re e  nt   te  r e   f  ntere t  

• E     t  re e  nt      n ty  nd  t ke   der  r  p   

• Inf r  t  n  nd   rd  py feedb  k f r         b e  t   br r e /   t  er  er   e 

 entre   t G  er    , St r  n , N rt n S    t  nd W  d  de  

• S       ed   pr   t  n  

• En   e ent   t   t e  t r      t M r    nd Apr    

 

E      nd         ed   pr   t  n  t t  t     re pre ented be  w: 

Table 1 Promotional statistics  

Med   N  ber  f 
p  t  / e       

Re     En   e ent  

Ade   de H     C  n    
F  eb  k 

2 p  t  1,727   ew  1  re  t  n , 3    re , 2 
  nk     k  

Ade   de H     C  n    
In t  r   

2 p  t  75    pre    n , 
2  en   e ent  

15 re  t  n , 21     k , 2 
rep  t  

H     V   e Apr   e-
New  etter 

1 e      ,336 e       ent 
1,626 e      
 pened 

513 e         k  

Ade   de H     
En   e ent H b e     

2 e      2,36  e       ent, 
1,    e      
 pened 

91 e         k  

Ade   de H     
En   e ent H b p  e 

NA   1   ew , 166 
    t r  

5   ntr b t r , 1 f    wer 

(  r    dr ft Fr  ew rk 
 nd P    y en   e ent ) 

A   py  f  nf r  t  n pr   ded  n C  n   ’  En   e ent P  tf r   nd feedb  k f r     

      b e  n Append x A   

A   e-new  etter ,  d ert  e ent   nd         ed   p  t   re pr   ded  n Append x B  

 



 

 

  

            
                  

             

3. Participants 
T     e t  n pr   de  det      b  t p rt   p t  n d r n  t e en   e ent per  d   

 

Participation source 
 

T e f    w n  t b e d  p  y    w p rt   p nt  pr   ded feedb  k  r were  n    ed  n 

d        n , d r n  t e en   e ent per  d     

Table 2  Participation source  

F r    feedb  k re p n e  N  ber P rt   p t n  

On  ne  nd   rd  py feedb  k f r    b      n   1 

Wr tten re p n e – e    ,  etter   

F r    feedb  k re p n e  1 

Inf r    feedb  k re p n e   

HERD netw rk  eet n  3  ttendee  

CFS en   e ent  ffi er   eet n  3  ttendee  

Len w  d C    n ty F r    
31  ttendee , 3 
d        n  

Inf r    feedb  k  nter  t  n  / re p n e  9 

T t   p rt   p t  n   r         tre    1  

 

4. Online and Hardcopy Feedback 
One  n  ne feedb  k re p n e w   re e  ed d r n  t e en   e ent per  d  T    feedb  k 
  b      n   n be  een be  w   

Table 3 Feedback Responses 

What do you think of 
the draft Community 
Engagement Policy? 

Please provide more information about your response  

I   ke  t T          re t p    y,   pr   n   n p  t AHC p     e   

S  e   n r     ent   re - 
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1) "Inf r  – E e t  n  nf r  t  n -  e t  n 13A (2)  f t e L     
G  ern ent (E e t  n ) A t 1999  f t e A t " W    t t    
  te  r   t  n     et by t e C  rter, e  ent    y t     n y 
req  re  C  n    t  pr   te t e e e t  n  n  t  web  te,        
 ed    nd  n e-new  etter/pr nt  ed    T    pr  e      n ty 
 w rene    nd p rt   p t  n  n C  n    e e t  n ,  t w   d be 
 re t  f C  n         tted t  pr   t n  t e C  n    e e t  n 
w t     e r  d  de    n  e, d  p  y   t  t    br r e / er   e 
 entre /     n ty  entre   nd p tent    y e en p p- p 
d  p  y   T  en  re          r ,     d    ep r te      n be 
 dded t  t e p    y,   be  ed "Inf r  - C  n    E e t  n ", w t  
 r   e   n t e re e  nt b xe   Or   tern t  e y,    enten e be 
 dded  n Se t  n 6  f t e d    ent, re   n   n  t e  n q e 
     n   t  n req  re ent   f C  n    e e t  n ? 

2) One n t b e p   t  e    t  t n w t ere      C  n     eet n  
 n  t t  n f r re p ndent   n ‘   n fi  nt   te  ry’ 
  n   t t  n  – I re          w  n't  n p   e f r t e    t AHC 
repre ent t  n re  ew  n 2 25, w         ed    e   rpr  e 
w en  t w     b  tted t    C  n      end  w t   t  d    n  
  n   t t  n p rt   p nt   

3) In ter    f t    C  rter req  re ent "Seek  nd   n  der 
feedb  k fr   t e      n ty –    n fi  nt   tter  ", I w   d 
  ke t   ee AHC      t t    re t  n j  t        ry  f 
     n ty en   e ent feedb  k t  t e C  n      e d  f t e 
de     n  T r     E e ted Me ber   n y be n  pr   ded   
     ry,  nd n t t e 'pr   ry    r e' d    ent  t  t t e 
     n ty       b  tted,  t  pen  t e d  r f r   n ern   b  t 
tr n p ren y  nd  n  n       b     f C  n     t ff t   n y 
n te, rep rt  nd feedb  k t  t t ey fee     re e  nt  T        k n 
 n    e     ett n  t  t e J d e'  A      te   reen n      
e  den e  nd      r   n   t, r t er t  n  ett n  t e J d e  ee 
    e  den e  It      p rt nt t  t t e J d e,  r  n t       e t e 
E e ted B dy  f C  n   ,  ee      nf r  t  n t  t      b  tted 
 n   n   t t  n  by t e      n ty  T        t e benefit  f 
 n re  ed tr n p ren y,  nd red  e  t e   ke     d  f 
O b d   n  n e t   t  n   r j d      re  ew  fr      r e ed 
p rt e   
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5. Community Meetings and Drop-in 
Sessions 

Stakeholder Meetings and engagement forums 

On     en e ent  f en   e ent, e      were  ent t  re  dent  nd      n ty 

       t  n    r    t e Ade   de H        we      t e Per   n k  nd K  rn  Ab r   n   

C rp r t  n  nd  t er key      n ty  r  n   t  n    

T e e e      pr   ted t e en   e ent  nd  n   ded t e r n e  f w y   r  p      d  et 

 n    ed  T e e       ffered t e  pp rt n ty f r    t ff  e ber t   ttend    eet n  t  

d       t e dr ft Fr  ew rk  nd P    y  n req e t  

We        n  dered  ny ex  t n       n ty netw rk  eet n    nd t e  pp rt n ty t  

d       t e dr ft Fr  ew rk  nd P    y  n t e e  ett n    

Gr  p  /  t ke   der  t  t  t ff  et w t : 

• H     E er en y Re    en e D   b   ty Gr  p (HERD)  

• CFS En   e ent Offi er  f r St t  n 1  nd 2  

 

Len w  d C    n ty F r    

T e Len w  d C    n ty F r   w    e d  n M nd y 3  M r    t t e Len w  d B w  n  

 nd w    ttended by 31      n ty  e ber   T e f r    n   ded   r n e  f pre ent t  n  

 nd d        n  fr      n    repre ent t  e   nd      n ty  e der    

C    n ty  e ber    d t e  pp rt n ty t  p rt   p te  n   r n e  f en   e ent   t   t e  

w t     n     t ff  nd E e ted Me ber   t t e f r    n   d n   pe k n  t     n   ’  

C    n ty En   e ent C  rd n t r  b  t t e dr ft C    n ty En   e ent Fr  ew rk 

 nd P    y  nd  b  t  pp rt n t e  t  w rk w t     n     t ff  n        n t  t  e   nd 

de     n-  k n  d        n  

T e e   f feedb  k   r    f  e-t -f  e d        n : 

• I p rt n e  f tr n p ren y  nd   ne ty  

• Re pe t  nd t  e    en t  re  dent  r  p  t  pr   de kn w ed e  nd need  f r t e r 

       re   

• I p rt n e  f t e  dent ty  f Ade   de H      nd  nd   d    t wn   p   

• D ffi   ty  dent fy n   nd    e   n  t e  ppr pr  te   nt  t/  w t  n    n      

• Per ept  n t  t   n ern   re n t be n   e rd  r  nder t  d by    n    
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6. Conclusion 
One f r         n ty en   e ent re p n e w   re e  ed d r n  t e en   e ent per  d  

F    w n  t e     e t  n    de by t         n ty  e ber,         end ent     e been 

pr p  ed f r t e fin    er   n  f t e dr ft C    n ty En   e ent P    y   

T e t b e be  w exp   n  t e   end ent  t  t    e been   de  n   ne w t       n ty 

feedb  k  nd pr   de  re p n e  re  rd n   ny  de   t  t  re n t  b e t  be  n  rp r ted  

 

Table 4 Council responses to community feedback 

Feedback request / 
commentary 

Council feedback / response  

1) "Inf r  – E e t  n 
 nf r  t  n  

 

We    e  dded t e f    w n  d t p  nt  t  T b e 1  nder 

“ nf r  t  n t  t e w   e    n     re ”:  

• C n  der    n  e  n pr   nent     t  n  e    

r  d  de,   j r re er e ,    pp n   entre ,   br r e  

 nd      n ty  entre   

• C n  der p p- p  nf r  t  n   te   r  e    n   

2) One n t b e p   t  e 
   t  t n w t ere      
C  n     eet n  
 n  t t  n f r 
re p ndent   n 
‘   n fi  nt   te  ry’ 
  n   t t  n  

We t    ppre   te t e    r ty t e C  rter     pr   ded  r  nd 
t e req  re ent t   n  te pe p e w      e   de   wr tten 
  b      n t   ttend      n     eet n  t   pe k t  t e r 
  b      n bef re t e de     n      de, f r “   n fi  nt 
  te  ry” en   e ent    

3) In ter    f t    
C  rter req  re ent 
"Seek  nd   n  der 
feedb  k fr   t e 
     n ty –    n fi  nt 
  tter  ", I w   d   ke t  
 ee AHC      t t  
  re t  n j  t   
     ry  f      n ty 
en   e ent feedb  k t  
t e C  n      e d  f t e 
de     n  

We    e   d fied t e w rd n   n T b e 1 t  referen e   
“C    n ty En   e ent O t   e  Rep rt” be n  pre ented 
t    C  n     eet n  f r   n  der t  n by C  n      e d  f 
de     n r t er t  n        ry rep rt   

W   e we  nder t nd t e     e  f  n   d n       erb t   
re p n e     p rt  f t    C    n ty En   e ent O t   e  
Rep rt, t ere  re  ert  n en   e ent  w ere t      n’t 
 ppr pr  te d e t  t e n t re  f t e en   e ent  nd/ r 
per  n   n t re  f re p n e     red by      n ty  e ber    

W ere  ppr pr  te,  erb t   re p n e  w    be  n   ded    p rt 
 f t e C    n ty En   e ent O t   e  Rep rt  pr   ded t  
C  n     
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1  H rd  py feedb  k f r     
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12 E  y Re d Feedb  k F r      
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F  t  eet 
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Appendix B – Advertisements and social media posts 
 

C  r er Ad – 1  M r   2 26 
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S       ed   p  t – 26 M r   2 26 

 

S       ed   p  t – 22 Apr   2 26 
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