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1. Introduction 
We    e been  e   n  t e p rt  n  f   nd     ted  t   N  rne R  d, W  d  de (Cert fi  te  f 

T t e V    e 5  5 F     392) t  t e M n  ter f r E er en y Ser   e   nd C rre t  n   

Ser   e  (MESCS) f r t e  t  pr   de     b- e  e f r t      nd t  t e SA C  ntry F re 

Ser   e  (CFS),   n e 2  3 t   e  re   b  e f r t e W  d  de CFS St t  n   

We pr p  ed t  e t b       21-ye r  e  e t  t e MESCS, w t  t e  pt  n  f     t    y   reed 

r   t  f renew   f r   f rt er 21 ye r   A   n -ter   e  e t  t e MESCS, w   w      nt n e t  

  b e  e t e   nd t  t e CFS, w   d  e p t e CFS t  en  re  per t  n    t b   ty    t  t t ey 

  n   nt n e t  pr   de  r t     e er en y re p n e  er   e  t  t e   rr  nd n       n ty  

In     rd n e w t  C  n     P b    C n   t t  n P    y,  nd    req  red by t e L     

G  ern ent A t 1999, C  n     n  ted   b      n   n t e pr p  ed Le  e fr    ny 

 ntere ted per  n   n t e      n ty  

Fr   1  t  3  Septe ber, we  n  ted feedb  k  r  nd t e pr p     t  e t b       21-ye r 

 e  e w t  t e MESCS, w t  t e  pt  n  f     t    y   reed r   t  f renew   f r   f rt er 21 

ye r , f r t e   te  t   N  rne R  d, W  d  de  

We re e  ed   t t    f 27 feedb  k re p n e , w t  25 pe p e    p et n  t e  n  ne  nd 

  rd  py feedb  k f r   nd 2 pe p e    r n  t e r feedb  k     e       

T    rep rt pre ent  feedb  k re e  ed d r n  t e en   e ent per  d  nd w    be pre ented 

t  C  n     nd   de       b e t  t   e w   p rt   p ted  n t e   n   t t  n  n C  n   ’  

En   e ent P  tf r   

 

2. Summary of Engagement  

En   ement  ppr     

T e p rp  e  f t e en   e ent w   t   nder t nd   r      n t e ’  e e   f   pp rt f r 

C  n    t  enter  nt    21-ye r  e  e, w t  t e  pt  n  f     t    y   reed r   t  f renew   f r 

  f rt er 21 ye r , w t  t e MESCS f r t e   te  t   N  rne R  d, W  d  de   

O r en   e ent  ppr        ed t  pr   de  nf r  t  n  b  t t e pr p  ed   n -ter  

 e  e,  n   d n     r n      py  f t e dr ft  e  e  nd exp   n n  t e r  e t e W  d  de CFS 

St t  n p  y   n   pp rt n  t e            n ty   

Q e t  n  were   ked t  deter  ne p rt   p nt   e e   f   pp rt f r t e pr p  ed   n -ter  

 e  e  nd  ny  dd t  n   feedb  k  r     ent  t ey w   d   ke t  pr   de   

A feedb  k f r  w   de e  ped  nd pr   ded  n  ne  nd  n   rd  py f r  t  It   nt  ned 

b t      ed  nd  pen  ty e q e t  n    

Feedb  k     d be pr   ded      ny  f t e f    w n   pt  n :  

• On  ne   b      n f r   n Ade   de H     En   e ent H b 

• E     t  en   e               

• M    t  C    n ty En   e ent C  rd n t r, 63 M  nt B rker R  d, St r  n  SA 5152 
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• P  ne           

• H rd  py feedb  k f r         b e fr    ny AHC L br ry  r C  t  er Ser   e Centre   

 

Distribution and promotion 

T e  pp rt n ty t  pr   de feedb  k w   pr   ted t r       n  ber  f    nne    n   d n : 

• C  r er Ad ert  e ent  n 1  Septe ber 2 25  

• Ade   de H     C  n    Web  te  nd C    n ty En   e ent H b P  e  

• E     new  etter t  en   e ent   b  r ber  w t  re e  nt   te  r e   f  ntere t  

• E     t  E e ted Me ber  t     re  

• S       ed   pr   t  n  

• P  ter ,   rd  py  nf r  t  n  nd feedb  k f r         b e  t C  t  er Ser   e 

Centre   nd L br r e   t G  er    , St r  n , W  d  de  nd T e S    t   

E      nd         ed   pr   t  n  t t  t     re pre ented be  w: 

 

Table 1 Promotional statistics  

Med   N  ber  f p  t  / 
e      / 
New  etter 

Re     En   e ent 
(re  t  n, 
    ent,    re 
 r  pen n    nk) 

Ade   de H     C  n    
F  eb  k 

1  ,973   ew , 25 
 nter  t  n  

72   nk     k  

Ade   de H     
En   e ent H b 
e     

1 31 e       ent, 2  
e       pened 

6   nk     k  

Ade   de H     
En   e ent H b 
p  e 

- 15    ew , 139 
    t r  

25   ntr b t r , 2 
f    wer  

 

A   py  f  nf r  t  n pr   ded  n C  n   ’  En   e ent P  tf r   nd feedb  k f r     
      b e  n Append x A   

A    erb t    n  ne feedb  k re p n e   re pr   ded  n Append x B  

A   wr tten   b      n  (e       nd  etter )  re pr   ded  n Append x C  

A   e-new  etter ,  d ert  e ent   nd         ed   p  t   re pr   ded  n Append x D  
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3. Participants 
T     e t  n pr   de  det      b  t p rt   p t  n d r n  t e en   e ent per  d  nd      

de   r p     nf r  t  n  b  t re p ndent    

 

Participation source 
 

T e f    w n  t b e d  p  y    w p rt   p nt  pr   ded feedb  k     

Table 2  Participation Source 

A t   ty N  ber P rt   p t n  

On  ne  nd   rd  py   b      n  25 

Wr tten re p n e – e    ,  etter 2 

T t   C n   t t  n P rt   p t  n  27 

 

Participation characteristics 
 

Respondents suburb 
 
Table 3 Participant Suburbs  

S b rb / T wn   p  N    f 
Re p ndent  

%  f 
P rt   p nt   

W  d  de 16 59 3% 

B    nn   2 7  % 

Br d ew ter 2 7  % 

N  rne 2 7  % 

B rdw  d 1 3 7% 

In  ew  d 1 3 7% 

L wer Her  t  e 1 3 7% 

N rt n S    t 1 3 7% 

H rr   te 1 3 7% 

T t   N   27 1  % 
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4. Online Feedback 

Support for long-term lease 

P rt   p nt  were   ked  f t ey   pp rted C  n    pr   d n  t e M n  ter f r E er en y 

Ser   e   nd C rre t  n   Ser   e  w t     e  e f r 21 ye r  t    e t e W  d  de CFS S te  

T    q e t  n w     nd t ry  nd w    n wered by 25 re  p ent    

D  y     pp rt C  n    pr   d n  t e M n  ter f r E er en y Ser   e   nd C rre t  n   

Ser   e  w t     e  e f r 21 ye r  t    e t e W  d  de CFS S te? 

• Ye  – 92% / n=23 

• Ye , b t I    e    e   n ern   r     e t  n  –  % / n=2 

 

C  rt/ r p  1: Re p ndent ’   pp rt f r pr p  ed   n -ter   e  e 

 

 

Respondents feedback and comments 

P rt   p nt    d t e  pt  n t     re f rt er feedb  k  r     ent ry  b  t t e r re p n e 

 nd/ r t e pr p  ed  e  e  9 re p ndent      e t  pr   de     ent ,  nd t e t e e   f 

t e e     ent    n be  een  n t e t b e be  w  Verb t   re p n e    n be   ewed  n 

Append x B  

 

 

 

23, 92%

2, 8%

Yes Yes, but I have some concerns or suggestions



 

 

  

            
                  

             

 

Table 4 Themes of participants comments 

T e e/   N    f 
Re p ndent  

C   ent ry  r  nd   pp rt f r t e  e  e  nd t e w rk  f 
t e CFS 

5 

S pp rt f r   w-   t  e  e 1 

Q e t  n  b  t t  e  ne f r pr p  ed   r    n CFS b   d n  1 

Add “keep   e r” r  d p  nt  n N  rne R  d f r CFS  nd SA 
A b   n e  

1 

W y n t   ke  t    e  e w t  n  end d te 1 

In   de   rede e  p ent pr      n  n t e  e  e w         w  
AHC t  ter  n te t e  e  e  f  t w   e  t  rede e  p t e 
  nd/ dj  ent   nd  

1 

 

5. Written and Verbal Feedback 
Tw  e      were re e  ed d r n  t e en   e ent per  d    r n  feedb  k  n   pp rt  f t e 

  n -ter   e  e w t  t e MESCS f r t e W  d  de CFS   te  C p e   f b t  e        n be 

  ewed  n Append x C  

6. Conclusion 
Feedb  k re e  ed d r n  t e      n ty en   e ent per  d w     erw e   n   n   pp rt 

 f C  n    enter n   nt    21-ye r  e  e, w t  t e  pt  n  f     t    y   reed r   t  f renew   

f r   f rt er 21 ye r , w t  t e MESCS f r t e   te  t   N  rne R  d, W  d  de  n  rder f r 

t e  t  pr   de     b- e  e f r t      nd t  t e CFS t   e  re   b  e f r t e W  d  de CFS 

St t  n  

25      n ty  e ber     red t e r   pp rt f r t e   n -ter   e  e     feedb  k f r   r 

e    , w t   n  dd t  n   2 pe p e  n wer n  ye , t ey d d   pp rt t e pr p    , b t t ey 

  d    e   n ern   r     e t  n   T e 2   n ern  /     e t  n  re  ted t   ffer n  t e 

MESCS    e  e w t   t  n end d te  nd en  r n  t  t C  n        t e  b   ty t  ter  n te t e 

 e  e      d req  re ent   r  e t  rede e  p t e   nd t  exp nd t e ex  t n  re re t  n 

   p ex  

M j r ty  f re p ndent  w   p rt   p ted  n t e en   e ent re  de  n W  d  de (59 3% / 

n=16), w t  t e re   n n  11 p rt   p nt      n   n   rr  nd n    b rb  w t  n AHC  r t e 

D  tr  t C  n     f M  nt B rker  
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7. Appendices 

Appendix A – Information Provided and Feedback 
Form 
  

Ade   de H     En   e ent H b p  e 
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Feedb  k f r  

 



 

 

  

            
                  

             

F  t  eet 
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P  ter 
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Appendix B - Verbatim comments from online and 
hardcopy feedback responses 
 

 

T e WRG      ttee   pp rt  t     e  e  C eer  xxxx xxxxxxxx 

G  d t   e r t e rent     n y 1 d    r   ye r  H pef   y t        w  CFS t   n e t  n t e  t t  n 
w t  b       en t e    ke t   et   nd    wer  f r   r     nteer F refi  ter   

W y t e b   de  y w t  t e r MURAL        ??? 
Fr   w  t I    e  een  t w     ert  n y br   ten  p  t     rey b   d n   nd    e       d  nd 
 nf r  t  e d  p  y  f w  t t e b   d n     f r  
W  d  de need    re   r    t   nf r          nd t  r  t     ke  

M  t defin te y t  nk  t         d t  n  t       e d w t  W   d   te f r t e CFS t     e t  
   e 

T e CFS     n  b    te    t  nd e en   n  der n  n t re- e   n  t e pr perty     r zy  After 
2 19, t ere      d be n  q e t  n  Y        d      p  nt "keep   e r"  n n  rne r  d f r 
t e   nd SA A b   n e 

T       t be   pp rted,  t w   d be  ery d  r pt  e t  t e     nteer   f t e W  d  de 
br   de t     e t     e  f t e  e  e    n t renewed  

W y n t   ke  t  n  n   n   e  e w t   n  nt   n    n er req  red  pt  n? 

AHC      d  n   de   rede e  p ent pr      n  n t e  e  e w         w  AHC t  ter  n te 
t e  e  e  f  t w   e  t  rede e  p t e   nd/ dj  ent   nd  nd req  re      nt p   e    n   
T e CFS  t t  n        ted  n     e pr x   ty t      t        n ty re re t  n ‘   p ex’ 
   pr   n    p   , p  y r  nd,        nd    rt   T  t    p ex  de   y req  re   p r d n  
  er t  e t    nt n e t   er e t e      n ty  nd t e   n  ter  n t re  f t e CFS  e  e 
(w         d be  2 ye r   f t e renew   r   t    exer   ed)      dn’t  n  b t       p r de   r 
rede e  p ent  f r      n ty benefit  

I fully support this long term lease as it provides certainty for an essential service 
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Appendix C – Email and written responses 
 

 

E     1 

  

 

E     2 
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Appendix D – Advertisements and social media posts 
 

C  r er Ad – 1  Septe ber 2 25 
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F  eb  k P  t – 15 Septe ber 2 25 
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Ade   de H     En   e ent H b e     – 1  Septe ber 2 25 
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