
 
            
                  

             

 

  Gumeracha Opportunity Shop 

Community Engagement Outcomes 
Report 
 

September 2025 

 

 



 

 

1 

            
                  

             

Contents 
1. Introduction ................................................................................................................................. 2 

2. Summary of Engagement ........................................................................................................ 3 

Engagement approach................................................................................................................. 3 

Distribution and promotion ........................................................................................................ 4 

3. Participants .................................................................................................................................. 4 

Participation source ...................................................................................................................... 4 

Participation characteristics ....................................................................................................... 5 

4. Online and Hardcopy Feedback ............................................................................................ 7 

5. Written and Verbal Feedback ................................................................................................ 9 

6. Community Meetings and Drop-in Sessions .................................................................... 10 

7. Conclusion ................................................................................................................................... 12 

8. Appendices ................................................................................................................................ 14 

Appendix A – Information Provided and Feedback Form ............................................... 14 

Appendix B - Verbatim comments from online and hardcopy feedback responses

 .......................................................................................................................................................... 27 

Appendix C – Email and written responses ......................................................................... 33 

Appendix D – Advertisements and social media posts ................................................... 34 

 

 



 

 

2 

            
                  

             

1. Introduction 
T e G  er     Opp rt n ty S  p (Op S  p)     wned  nd  per ted by t e Ade   de H     

C  n    (AHC)  n          t nd   ne b   d n   r   n   y b   t w t  f nd  r   ed by t e       

C  ntry W  en’  A      t  n  T e Op S  p     en ed tr d n  pr  r t  t e f r  t  n  f 

AHC  n 1997  nd w   fir t e t b    ed t   eet         need  n t e      n ty  t   t  e w en 

t    type  f   tern t  e    pp n   ffer n  w       ted  

In J ne 2 25, BRM Ad    ry were en   ed t   ndert ke t e Ser   e Re  ew  f t e 

G  er     Op S  p,  nd   det   ed rep rt  f t e r  n e t   t  n           b e    p rt  f t e 

26 A    t C  n    Meet n  A end   T e Ser   e Re  ew       n  dered t e r t  n  e  nd 

  n -ter     b   ty  f t e Op S  p by ex   n n    tter  t  t  n   de: 

• trend   n      n ty de  nd,    pet t  n,  nd de   r p       ft  

•     n ent  f t e  er   e w t  AHC’   tr te    pr  r t e   nd  bje t  e  

• fin n     perf r  n e 

• WHS     e   nd b   d n    nd t  n 

•   rrent  nd f t re re   r e req  re ent  

•      en e   nd  pp rt n t e  

F    w n  t e  er   e re  ew, f  r p    b e  pt  n  f r t e f t re  f t e G  er     Op S  p 

were pre ented t  C  n     At t e C  n    Meet n   e d  n 26 A    t 2 25, C  n    re    ed 

t   ndert ke        n ty en   e ent pr  e      ded by t e Intern t  n   A      t  n  f 

P b    P rt   p t  n (IAP2) Spe tr  , w t      nteer   nd key  t ke   der   r  nd t e 

 n   n   per t  n  r  e   t  n  f t e  er   e  nd tr n  t  n p  n,      d  t be req  red  

D r n  Septe ber, we  n  ted feedb  k fr   key  t ke   der   nd       re  dent   b  t t e 

Op S  p  er   e re  ew  nd f t re  f t e  er   e   

We  re   rrent y w rk n  w t      nteer , key  t ke   der   nd  ntere ted      n ty 

 e ber , t   nder t nd t e r feedb  k  b  t w  t      p rt nt f r    t    n  der re  rd n  

t e f t re  f t e Op S  p   n  der n ,   e  f C  n    re   r e ,  t ff t  e  nd t e b   d n  

t e G  er     Op S  p   rrent y  per te  fr    T    rep rt pre ent  feedb  k re e  ed 

d r n  t e en   e ent per  d  nd w    be pre ented t  C  n     nd   de       b e t  t   e 

w   p rt   p ted  n t e   n   t t  n  n C  n   ’  En   e ent P  tf r    

We re e  ed   t t    f 31 f r    feedb  k re p n e  re  rd n  t e p tent    f t re  pt  n  

f r t e Op S  p  nd t e   e  f    n    re   r e   Of t e e: 

• 3  re p n e  were   b  tted     t e  n  ne  nd   rd  py feedb  k f r    

• 1 re p n e w   re e  ed     e      

In  dd t  n t  t e f r    feedb  k, we  e d dr p- n  e    n   ttended by 17      n ty 

 e ber ,    we       t ke   der  eet n  /d        n  w t  2  p rt   p nt   W   e   ny  f 

t e  ttendee    d   re dy   b  tted f r    feedb  k, t e e  e    n  pr   ded      b e 
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 pp rt n t e  f r  n-dept    n er  t  n   nd     wed    t  exp  re  pe  fi    n ern   n 

 re ter det   .  

T  et er, t e f r    feedb  k  nd f  e-t -f  e en   e ent  e ped    de e  p    tr n  

 nder t nd n   f t e key t e e   nd pr  r t e  e er  n  fr   t e      n ty. 

 

2. Summary of Engagement  

En   ement  ppr     
 

T e p rp  e  f t e en   e ent w   t       t    t   nder t nd   r      n ty'   e e  

feedb  k  b  t t e  er   e re  ew  ndert ken  n t e G  er     Op S  p  nd      n ty 

 ntere t  n t e   nt n  t  n  f t e  er   e  r d  er   n  f re   r e  t   t er      n ty 

 n t  t  e  w t  n t e G  er      re    

C    n ty en   e ent w   n t  e     t  e y req  red f r t    en   e ent  nder t e L     

G  ern ent A t 1999,   we er      n ty   n   t t  n w      t p   t  n  f t e C  n    

  t  n end r ed  t t e Meet n   n 26 A    t 2 25  A      n ty en   e ent p  n w   

de e  ped,  nd      n ty en   e ent w t  key  t ke   der   nd       re  dent  between 

27 A    t  nd 26 Septe ber 2 25    

O r en   e ent  ppr        ed t  pr   de det     b  t t e    t ry  nd   rrent   nd t  n 

 f t e Op S  p  nd    re det      b  t t e  er   e re  ew  ndert ken  nd p    b e f t re 

 pt  n  f r t e  er   e  nd b   d n   

Q e t  n  were   ked t  deter  ne p rt   p nt  feedb  k  n t e f  r  pt  n  pre ented  n 

t e A    t C  n    Rep rt,      n ty preferen e f r   w C  n    pr  r t  e  re   r e   nd 

 ny  dd t  n   feedb  k  r     ent   A feedb  k f r  w   de e  ped  nd pr   ded  n  ne 

 nd  n   rd  py f r  t  It   nt  ned b t      ed  nd  pen  ty e q e t  n    

Feedb  k     d be pr   ded      ny  f t e f    w n   pt  n :  

• On  ne   b      n f r   n Ade   de H     En   e ent H b 

• E     t  en   e               

• M    t  C    n ty En   e ent C  rd n t r, 63 M  nt B rker R  d, St r  n  SA 5152 

• P  ne           

• H rd  py feedb  k f r         b e fr   AHC L br ry / C  t  er Ser   e Centre  t 

G  er     

• Attend n         n ty dr p- n  e    n  t t e G  er     L br ry / T rren  V   ey 

C    n ty Centre 

• Meet n    rr n ed w t      nteer   nd key  t ke   der  

 



 

 

  

            
                  

             

Distribution and promotion 
 

T e  pp rt n ty t  pr   de feedb  k w   pr   ted t r     t e f    w n     nne  : 

• Ade   de H     C    n ty En   e ent H b P  e 

• E     t  key      n ty  t ke   der  

• E     t  E e ted Me ber  t     re 

• Meet n   / d        n   e d w t  key  t ke   der  

• Dr p- n  e    n   t t e G  er     C     Centre / L br ry 

• P  ter ,   rd  py  nf r  t  n  nd feedb  k f r         b e  t C  t  er Ser   e 
Centre   nd L br ry  t G  er      

 

A   py  f  nf r  t  n pr   ded  n C  n   ’  En   e ent P  tf r   nd feedb  k f r     
      b e  n Append x A   

A    erb t    n  ne feedb  k re p n e   re pr   ded  n Append x B  

A   wr tten   b      n  (e       nd  etter )  re pr   ded  n Append x C  

A   e-new  etter ,  d ert  e ent   nd         ed   p  t   re pr   ded  n Append x D  

 

3. Participants 
T     e t  n pr   de  det      b  t p rt   p t  n d r n  t e en   e ent per  d  nd 
de   r p     nf r  t  n  b  t re p ndent    

Participation source 
 

T e f    w n  t b e d  p  y    w p rt   p nt  pr   ded feedb  k  r were  n    ed  n 
d        n , d r n  t e en   e ent per  d     

Table 2  Participation Source 

F r      b      n  N  ber P rt   p t n  

On  ne   b      n   13 

H rd  py   b      n  17 

Wr tten re p n e – e    ,  etter 1 

T t   f r      b      n  31 

Inf r      b      n  / d        n  N  ber P rt   p t n  

Dr p- n  e    n  17 
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St ke   der  eet n    nd   n er  t  n  2  

T t    nf r    p rt   p nt  37 

T t   p rt   p t  n   r         tre   , w t  d p    te  re   ed  56 

 

Participation characteristics 
 
 

T b e 3 P rt   p nt S b rb  - f r    en   e ent   ntr b t r  (  r ey  nd e    ) 

S b rb / T wn   p  N    f 
Re p ndent  

%  f 
P rt   p nt   

G  er     1  32 3% 

B rdw  d  6 19  % 

M  nt P e   nt 3 9 7% 

M  nt T rren  1 3 2% 

P r    be 1 3 2% 

H    t n 1 3 2% 

In  ew  d 1 3 2% 

Kent n V   ey 1 3 2% 

Ker br  k 1 3 2% 

L bet    1 3 2% 

Ot er   b rb    t  de  f AHC: Ade   de, 
H   b ry, L  k ey , L xt n, St  kwe   

5 16 1% 

T t   N   31 1  % 
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T b e   P rt   p nt S b rb  – en   e ent p rt   p nt    r        en   e ent  tre    

 

S b rb / T wn   p  N    f 
Re p ndent  

%  f 
P rt   p nt   

G  er     15 26  % 

B rdw  d  12 21  % 

M  nt P e   nt   7 1% 

F rre t n 3 5  % 

M  nt T rren  2 3 6% 

P r    be 2 3 6% 

H    t n 2 3 6% 

In  ew  d 1 1  % 

Kent n V   ey 1 1  % 

Ker br  k 1 1  % 

L bet    1 1  % 

C d ee Creek 1 1  % 

Ot er   b rb    t  de  f AHC: Ade   de, 
H   b ry, K n     , L  k ey , L xt n, St  kwe   

6 1  7% 

Unkn wn 5   9% 

T t   N   56 1  % 
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Participants connection to Gumeracha Op Shop and the Adelaide Hils (from online and 
hardcopy survey) 

C  rt/ r p  1: Re p ndent ’   nne t  n t  t e G  er     Op S  p  nd Ade   de H     
C  n     re  

 

 

4. Online and Hardcopy Feedback 
P rt   p nt ’ feedb  k  b  t t e Op S  p re  ew  nd f  r  pt  n  f r t e f t re  f t e 
 er   e pre ented t  C  n    

P rt   p nt  were pr   ded w t   n   er  ew  f t e G  er     Op S  p  er   e re  ew  nd 
f t re  er   e  pt  n  pre ented t  C  n     t t e 26 A    t 2 25 C  n     eet n : 

1  Ce  e  per t  n  nd   n  der f t re b   d n   pt  n  

2  M  nt  n   rrent  per t  n 

3  C nt n e  per t  n  w t   dd t  n   re   r  n  

   Expre    n  f  ntere t pr  e   

 

P rt   p nt  were t en   ked  f t ey   d  ny feedb  k t ey w   d   ke t  pr   de  2  
re p ndent      e t  pr   de     ent ,  nd t e t e e   f t e e     ent    n be  een  n 
t e t b e be  w  Verb t   re p n e    n be   ewed  n Append x B  

 

T e e/   N    f 
Re p ndent  

T e Op S  p          ed      n ty re   r e /  er   e 12 

S pp rt f r exp  r t  n  nt   t er  er   e   de     

Re   e  t ff /    n    fr    er   e  per t  n /   n  e ent   

C n ern   b  t t e effe t  n     nteer  /     nteer 
 pp rt n t e  / tre t ent  f     nteer  

  

1

11

21

20

20

0 5 10 15 20 25

I volunteer at the Gumeracha Op Shop or TVCC

I attend programs at the TVCC or Gumeracha
Library

I am a Gumeracha Op Shop customer

I live in or around Gumeracha

I am an Adelaide Hills Council resident



 

 

  

            
                  

             

S          e  f Op S  p   

S pp rt    n       n    t t   n expre    n  f  ntere t f r   
     n ty  r  p t  t ke   er r nn n   f  er   e 

3 

Op S  p     n t e r   t / be t     t  n,      n ty   b, 
  pp rt n    en t e  

3 

In re  e    r   f  per t  n /  pen  n weekend  3 

M  nt  n /  n re  e   rrent  er   e 3 

Need f r   re      n ty  er   e   n t e G  er      re  / 
  n ern  b  t red  t  n  f        er   e  

3 

Op S  p pr   de    t  r     t p /  ttr  t  n 2 

C   e Op S  p / rep rp  e re   r e  2 

 

H w w   d y   prefer C  n    re   r e   re pr  r t  ed? 

P rt   p nt  were   ked   w t ey w   d   ke t   ee C  n    re   r e  pr  r t  ed  nd 

pr   ded w t  t ree p    b e  n wer   T    q e t  n w    n wered by 29 re p ndent   nd 

t e re   t   re    wn be  w: 

 

Chart/graph 2: How would you like to see Councils resources prioritized? 

 

 

 

19, 66%

7, 24%

3, 10%

Support continued operation of the Op Shop.

Prioritise other offerings that support community wellbeing and connection

Other
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If t e  pp rt n ty    p w   t      e, w  t d  y   t  nk      p rt nt t    n  der? 

P rt   p nt  were   ked  f t e Op S  p were t      e, w  t C  n         d   n  der  2  

re p ndent      e t  pr   de     ent ,  nd t e t e e   f t e e     ent    n be  een  n 

t e t b e be  w  Verb t   re p n e    n be   ewed  n Append x B  

 

T e e/   N    f 
Re p ndent  

Op S  p      t  r  t de t n t  n / re   n t   t p 6 

Op S  p          ed      n ty re   r e /  er   e 5 

Need f r   re      n ty  er   e   n t e G  er      re  / 
  n ern  b  t red  t  n  f        er   e  

  

C n ern   b  t t e effe t   n t e t wn  nd M  n Street  f 
    n  t       p 

5 

S pp rt f r exp  r t  n  nt   t er  er   e   de     

In re  e    r   f  per t  n /  pen  n weekend  3 

S          e  f t e Op S  p 3 

Op S  p   pp rt  re y   n  / red  e  d  p n  3 

Op S  p r   e  f nd  f r t e      n ty 2 

C nt n e  er   e  2 

C n ern   b  t t e effe t  n     nteer  / tre t ent  f 
    nteer  

2 

Ot er  de       e ted (1 e   ): rep  r   fé, t rn  nt    rp rk, 
rep rp  e b   d n  

3 

I p rt n e  f  n   n   nd tr n p rent   n er  t  n  w t  
t e      n ty 

1 

 

 

5. Written and Verbal Feedback 
One feedb  k   b      n w   re e  ed     e      T e e     expre  ed   pp rt f r t e 

  nt n  t  n  f t e Op S  p  n G  er      nd   n  der t  n f r     w n  t e  er   e t  be 

    nteer r n w t   n re  ed  per t n     r , e pe     y  r  nd e ent   
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Re   n  f r   pp rt n    nt n  t  n  f t e  er   e  n   ded t e  entr       t  n  f t e Op 

S  p, p   t  e  f     n  tw   p    p   n t wn  nd  pp rt n ty  t pr   de  t  d n te    d  

b  k  nt  t e      n ty   

 

6. Community Meetings and Drop-in 
Sessions 

C    n ty Meet n   

Meet n    nd /  r   n er  t  n  were  e d w t  t e f    w n  key  t ke   der  /  r  p  t  

d       t e Op S  p  er   e re  ew pr  e    nd  eek t e r feedb  k  n t e p tent    f t re 

 pt  n  f r t e Op S  p  nd preferen e  f r   e  f C  n    re   r e   

Gr  p  / St ke   der : 

• T rren      ey C    n ty Centre Op S  p V   nteer  

• L  n  C  b  f T rren  V   ey 

• G  er      nd D  tr  t T wn H    

• C    n ty  e der 

• G  er      nd D  tr  t H  t ry Centre In   

T e  eet n    nd   n er  t  n   n    ed 2       n ty  e ber   nd     nteer   nd t e 

   n t e e   f d        n  between  t ff  nd      n ty  e ber   re pr   ded be  w: 

• C n ern t  t t ere w   n    n   t t  n w t  t e t wn  r     nteer  pr  r t  t e 26 

A    t C  n    Rep rt   

• C n ern  b  t t e     nteer  be n  re   n  ed w t     e ebr t  n      d t e Op 

S  p     e   

• Openne   t  b   d n  be n    ed  n  n   tern t  e w y  r f r  n t er  r  p   

• C n ern  b  t t ere be n   n t er     nt b   d n   n t e    n  treet  

• Intere t  n t k n    er t e Op S  p  er   e   

• Gener   d        n   b  t pr   t n  t e en   e ent t   e ber   nd  t er 

     n ty repre ent t  e   

 

C    n ty Dr p- n Se    n  

Tw       n ty dr p- n  e    n  were  e d  t t e G  er     C     Centre / L br ry  n t e 

d te  be  w: 

• 11   t  12n  n, M nd y 15 Septe ber 2 25 

•  p  t  6p , T  r d y 1  Septe ber 2 25 
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T e dr p- n  e    n  were  n  pp rt n ty f r      n ty  e ber  t  find   t   re  b  t 

t e re  ew pr  e   t  t w    ndert ken  nd t     re t e r feedb  k  n t e p tent    f t re 

 pt  n  f r t e Op S  p  nd t e r pr  r t e  f r    n    re   r e   

T e dr p- n  e    n  were  ttended by 17      n ty  e ber  fr   G  er      nd 

  rr  nd n  t wn   p   T e    n t e e   f d        n  between  t ff  nd      n ty 

 e ber   re pr   ded be  w: 

• Q e t  n   r  nd t e re   n/  f r t e Op S  p  er   e re  ew – w  t  n t   ted t e 

re  ew  nd t e p tent         re  f t e Op S  p  

• Req e t n  f rt er  nf r  t  n  b  t t e    t   f r nn n  t e Op S  p  nd w y t e 

 er   e     be   e  n   t  n b e  

• Seek n  t   nder t nd t e need f r    n     t ff   n  e ent  er       p be n  

p re y     nteer r n  

• Q e t  n   b  t t e    r   f  per t  n  f t e Op S  p  nd  f t        d be extended 

t  weekend    

• Intere t  n w et er t ere     d be   pr  e ent  t  t e r nn n    de  t  br n  t e 

 er   e b  k t    pr fit  nd /  r be t ken  n by  n t er  r  n   t  n  

• C n ern   b  t t e effe t  n     nteer   nd tre t ent  f     nteer   

• Preferen e  t  t C  n    be re   ed fr   r nn n  t e  er   e  nd   t   r e t e 

 er   e t   n t er      n ty r n  r  n   t  n e    L  n , R t ry  

• C   ent ry  r  nd t e need f r t e  er   e w t  n t e      n ty t      w    e   t  

  w-   t    d    

• Op S  p be n  key dr  er f r pe p e  t pp n   n t wn  nd t e effe t  t e      re  f 

t e Op S  p     d    e  n  t er  er   e  / b   ne  e   

• Feedb  k  r  nd d   pp  nt ent t  t en   e ent   dn’t     rred e r  er  n t e 

pr  e    

• I p rt n e  f t e b   d n  n t   tt n      nt  f t e Op S  p    t      e  

• Ide    r  nd  t er   e  f r t e b   d n  e      rep  r   fé  

• R  e t e Op S  p p  y   n pr   d n          nter  t  n  pp rt n ty  

• C   ent ry  r  nd t e   rrent     t  n  f t e Op S  p be n  prefer b e d e t  

pr x   ty t    br ry,      n ty  entre, re er e et   
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7. Conclusion 
 

C    n ty En   e ent S    ry – Op S  p  nd U e  f C  n    Re   r e  

C  n     ndert  k      n ty en   e ent t    t er feedb  k  n p tent    f t re  pt  n  

f r t e Op S  p  nd t e   e  f    n    re   r e   A t t    f 31 f r    re p n e  were 

re e  ed: 

• 3  re p n e  were   b  tted      n  ne  nd   rd  py feedb  k f r    

• 1 re p n e w   re e  ed     e      

W   e t e en   e ent w   t r eted  t       re  dent , 5 re p ndent  (11 9%)  nd   ted t ey 

re  de   t  de t e    n     re   

In  dd t  n t  f r    feedb  k, C  n       ted dr p- n  e    n   ttended by 17      n ty 

 e ber ,  nd  e d  t ke   der  eet n    nd d        n  w t   ppr x   te y 2  

p rt   p nt   A t        ny  ttendee    d   re dy   b  tted f r    feedb  k, t e e 

 e    n  pr   ded      b e  pp rt n t e  f r deeper   n er  t  n   nd exp  r t  n  f 

 pe  fi    n ern   

T       b n t  n  f f r     nd  nf r    en   e ent en b ed C  n    t   dent fy  e er   key 

t e e   nd pr  r t e  e er  n  fr   t e      n ty  

 

Key T e e  fr   C n   t t  n 

Of t e 29 re p ndent  w    n wered t e q e t  n re  rd n    w C  n    re   r e       d 

be pr  r t  ed: 

• 19 re p ndent    pp rted t e   nt n ed  per t  n  f t e Op S  p  

• 1  re p ndent  preferred   tern t  e  ffer n    r   d  t er     e t  n   

S pp rter   f t e Op S  p         ted  t      e  n: 

• Pr   d n   pp rt n t e  f r          nne t  n  

• Offer n     e   t    w-   t  te    

• En   r   n      t t  n t  t e t wn  

• Pre ent n  t e b   d n  fr   be    n      nt, w     w    een    p tent    y 

detr  ent   t  t e t wn’    br n y  

D r n    n er  t  n , w en  nf r  t  n w      red  b  t t e      en e  f  ed by C  n     n 

  n   n  t e  er   e—p rt     r y  r  nd W rk He  t   nd S fety (WHS)  nd  per t  n   

re    t  n —  ny re p ndent  expre  ed  penne   t  t e Op S  p be n   per ted by 

 n t er  r  p  S  e e en preferred t     pt  n, be  e  n   t     d be r n   re effe t  e y 

 nder d fferent   n  e ent  
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St ke   der Intere t 

D r n   t ke   der en   e ent,  e ber   f t e L  n  C  b  f T rren  V   ey expre  ed 

 ntere t  n t k n    er t e  per t  n   f t e Op S  p,   bje t t : 

• A  eet n  w t  t e r  e ber   

• Appr pr  te   nd t  n  f r b   d n    e be n  pr   ded by C  n     

T ey  nd   ted   p   ty t      en e  per t  n  w t  n t e t  efr  e   t  ned  n C  n   ’  

 n t    rep rt (De e ber 2 25),  nd expre  ed   de  re t : 

• Ret  n ex  t n      nteer   

• M  nt  n   rrent  t  k  

 

A tern t  e S   e t  n  

S  e      n ty  e ber  pr p  ed   tern t  e   e  f r t e b   d n ,  n   d n : 

• A rep  r   fé  

• Sp  e  f r  pe      ntere t  r  p   

• A      n ty   rden  

Se er   re p ndent      e ted t  t  n Expre    n  f Intere t (EOI) pr  e   w   d be   

   t b e w y t   dent fy    r  p better p   t  ned t   per te t e Op S  p     n  f rw rd  
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21 H rd  py feedb  k f r 
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2  P  ter 

 

 



 

 

25 F  t  eet 
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Appendix B - Verbatim comments from online and 
hardcopy feedback responses 
 

H   n  been t ken t r     t e re  ew pr  e    nd n w  nder t nd n  t e   rrent  t t    f 
t e  pp rt n ty    p,       b e re   r e , f t re   n  der t  n ,  nd t e f  r  pt  n  t  t 
were pre ented t  C  n   , d  y      e  ny feedb  k y  'd   ke t  pr   de? 

It w   d be       e t     e t e  p-   p  B rdw  d  p-   p     n y  pen tw  e per 
week  nd t e    r    p-   p  n    er          rd y  pen - p    t ey  re     
   r    ne   nd n t    n     Opt  n 2  r 3  re    d - r n  t w t      nteer      t'  
  w    t  T e      n ty         next d  r    t  t  p  e   n be   ed f r e ent  et   
T     p-   p            re t     t  n -   n  der t   e w t   t tr n p rt  

M  nt  n   rrent  per t  n  

M y I     e t  n t er  pt  n - t     e t e Un t n  C  r   Op S  p d    j  nt 
 ent re  nd    ONE Op 
OpS  p  n t e    t    t b e pre   e  (pre    b y t e M  n Street C  n    
    t  n f r tr ffi k)  nd    re 
t e t k n       rd n  y  T    w   d     ten t e     nteer    d,  nd red  e 
 per t n     t  per  p   

I t  nk t e be t  pt  n    t   eek expre    n   f  ntere t fr        n ty  r  p  
 nd f r  ne  f t   e  r  p  t    nt n e t e  per t  n w t  t  t  r  p'   wn 
 nterpret t  n  n   w  t     d be r n t     t t e      n ty  

N   2  p    p      w nderf   p   e t  find t y , b  k  p zz e  et  f r   r extended 
f    y  

   Expre    n  f  ntere t pr  e   
S pp rt exp  r n   n t er      n ty/   r  n   t  n r nn n   p    p 

T e   rrent OP SHOP           b e re   r e  n ter    f STOCK  nd  nter  t  n 
w t  fr end y  t ff  A p  nt  f   nt  t f r   ne y pe p e   

T        d be  n    et t  b t  C  n     nd      n ty  f     wed t   per te t   t  
f   e t p tent      

E  ent     er   e t  pre ent   ndfi    f    t  n  t  t   n be re y  ed  Pr   de  
 ff rd b e    t  n  et  f r pe p e w      e     ted re   r e   A trendy  entre t  
    t      t  r  t t  t e  re    

Op S  p   re    et  n      t  f tr  e  er     k f r  n t e r tr  e    I    e     ted 
t       p  n  e er          n   nd  t w   d be     d d y  f  t w       ed  I   t    y 
    nteer  n  n  p    p  n t e R  er  nd  We  pen M nd y t  Fr d y   3    t  
2 3 p   nd 9   t  n  n  n S t rd y  T e  t ff were  ery  e pf    nd    red t t  
t e p   e   

We need   r  p-   p  We need  t   w  t       w y  been w t      r e  e e t  n t  
br w e t r      O r      n ty        re t need f r t     er   e   

Op S  p   re  r t     t       n ty    e   n, e er en y re p n e   nd       t-
effe t  e  pt  n  f r   w  n   e         C  n   '    n't pr   te      n ty     n  
w   e      t ne    y red   n       n ty  er   e    
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Op    p n t     wed t   pen d r n  weekend  nd e ent   V   nteer  n t tre ted 
we    N t en     tr n p rt  nd exer   e  er   e  f r   der pe p e  D n't   e t e  p 
   p b t d  d n te  T     ny r  e   nd re    t  n   

It w   d be       e t   ee t e Op S  p     e  T e      n ty w   d     e   
pr je t t  t br n   pe p e t  et er w et er t  benefit pr je t   nd    r t e   r j  t 
 n  pp rt n ty t    q  re  te   t  t    e  ne d dn't w nt  It  er   e  t e 
     n ty  

Expre    n   f  ntere t      d  n   de  ne fr   T e L  n  C  b  f T rren  V   ey 
w ere t ey w   d t ke   er t e    p ete  per t  n  f t e Op S  p w t  n  
 n    e ent fr   C  n     p rt fr        n    pepper  rn  e  e f r t e b   d n  
 t e f  
T e L  n  C  b w   d    nt  n t e  per t  n  f t e    p    n    w rkf r e  f 
ex  t n   nd p tent        nteer  

F r t y t e rep rt w        t  t t ere were predeter  ned   t   e   It referen ed 
    t  f    n     pe k  nd      ed   er   p rt nt f  t   nder t e     e  f t e 
   n      tr te        , w en t ere  re   ny   pe t  t  pr   d n     d 
     n ty en   e ent  T e d t  re  t er  p    p   n t e  re  w    n    r te    
t ey  per te  nder d ffernet    r   nd   nd t  n ,  nd r   t n w  e er    re n t 
   ept n  d n t  n   Pe p e  n t e    ed  te  re  d  n t tr  e    t  f t e 
   ed  te  re  t  dr p  ff d n t  n    t w          p  r refle t  n  n t e 
 per t  n   f    n     nd t e t rren      ey  entre, t  t t e b      d been dr pped 
   t   pe k w t  re  rd  t    per     n  nd  w rkp   e  nd   fety,      ny     e  
          er r wd n  were  b      t         t r  b  k  n 2 2 ,  nd e pe     y  n 
e r y 2 25   It w   d n t t ke         t  e t   eet w t      nteer   nd keep t e  
 p t    r t   w t    fety, t ey try t  d   t n w,    t e rep rt     e ted  It         
 n  n   t t    p y t  t t ey w   dnt  nder t nd t e r  e , t en  n t e  t er   de 
pr   e t e  f r t e w rk t ey d   

Op S  p need  t    nt n e -   ney t     t       n ty -  e    per t n     t  w y 
 re  per t n     t         ?? W y     t ne e   ry t  p y    e ne fr      n    - 
 n      w  e  -   per  C  n         d n t be r nn n   t  M ke  t     w  e  e -  e 
$1     ye r  

2  T e  p    p       ery  t    ed    p  I    p t ere f r ne r y      f  y f     e  
   t e     pp n  t     e  n   ney  I   n n t  ff rd t  b y new    t e  d e t  
 n y w rk n  p rt-t  e  nd need t  be  b e t  feed  y f    y  

M  nt  n   rrent  r   nt n ed  per t  n w t   dd t  n   re   r  n   C    n ty  p 
   p   re     t   re   r e f r      n t e   T e G  er      p    p pr   ded  re t 
  w    t    pp n   pt  n  f r       f     e   n  n  re  w ere    pp n   pt  n   re 
  re dy     t  n t e  r  nd  C  n     er   e   re     t  n t e  r  nd  n t e  pper 
       re   It fee     ke    n    d e n't w nt t    pp rt   ny  r  ny  er   e  bey nd 
W  d  de  T     p    p      d be   re    n    b   ne   -  t pr   de      nteer 
 pp rt n t e , tr  n n   nd  k    ,   w    t  r free f    y   pp rt  nd    pp n  
 pp rt n t e   An  p    p      dn't    e t  r n  t   pr fit  nd   ny    n    
 er   e  r n  t         

W  t    t e   ter  r   t  e? W      t e   n  er? W  t q    fi  t  n  d  t ey 
   e? Get AHC   t  nd  e  e t e b   d n  t  t e Op S  p  Pepper  rn rent e   
$1   P A  
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M  nt  n   rrent  per t  n b t w t   t    n     n    e ent  M  nt  n   rrent 
 per t  n, extend n     r  t   n   de   weekend d y, t  be  t ffed by  nd r n by 
    nteer   N  need,  n  y  p n  n t     e p  d    n     t ff  n    ed  

I     ntere ted  n t e CWA  et      n  n t e   t  de  f t e  p    p b   d n   I    
 n    ed w t  CWA f r   ny (2 ) ye r  w t  t e H    t n Br n    T ey  re 
    n  new pre   e  b   t  n t e H    t n O     nd w       e t e r  wn r      
T e    n w   d be    t we    e  f  t be   e        b e  

3   Op    p   re      b e    et   n          n t e   

Ye , I L ke  pt  n 3 

C   e  t t   t p t e    pet t  n w t  t e  t er  p    p  n t e t wn t  t   pp rt  
           n ty  r  p   nd    r t e   

I’d r t er  ee t e    n      e t e r t  e f r  n      n  nd      n ty pr je t   A 
     n ty   rden,  r   rden    b w   d be  re t  Per  p  e en    en’    ed 
e en n   e    n  

2  M  nt  n   rrent  per t  n b t  re te  n  p    p     nteer C    ttee  
T e     nteer   re t en re p n  b e f r re en e r    n  t    ke t e  p    p p y 
f r  t e f  
 
T e f  t t ere     n t er  p    p  n t wn     rre e  nt     t    6    etre   p      
 nd   p    b e f r        t  w  k t   
T e   n en en e  f t     p    p be n  r   t by t e C    n ty  entre  nd   br ry 
    f t e  t   t   p rt n e   
I    w    n  t  be p rt  f t e C    ttee t  t   n  e  t e  p    p  nd w t   y 
b   ne   b  k r  nd, I   n     re y   we w      n  e        t   

T e  p    p      d re   n  pen  nd pr   de         b e  er   e t  t e 
     n ty  I    e  ften   ed t     p    p t  b y t  n   t  t  re d n ted by t e 
     n ty, n t  n y d e   t re y  e    d   nd d  ert t e  fr     ndfi  ,  t     w  
t e            n ty t  p r    e t  n   t  t t ey need  t     wer    t  E ery ne  n 
t e      n ty      ffer n  w t  t e    t  f     n   nd we   nn t  ff rd t     e 
   e   t   p    p   I    e b    t bedd n  f r  y     dren  nd  r  kery,    t e  
 nd t y  t ere  C  n         d be re p n   e t       n ty need,  t w   d t ke 
 ery   n          t ent  nd re   r  n  t  keep t e  p    p  pen  nd  t 
pr   de     ery    d  er   e f r   ny   rr  nd n  t wn   It          n  pp rt n ty 
t      w  e ber   f t e      n ty t      nteer w     red  e              t  n 
 nd b   d       n ty re    en e  

 

If t e  pp rt n ty    p w   t      e, w  t d  y   t  nk      p rt nt t    n  der? 

I   ke t e  de   f      n ty pr  r    b t  f y       d r n t e  p-   p w t  
    nteer  t en  t    w    t  nd y     n d  b t   T    w   e   de  f t e        re 
f r  tten by AHC  

In   de    e   re pr  t       t   t e  t  t   ke   e  f t e  k      f ret red  r   t  f 
w rk pe p e 
 n t e      n ty w     y w nt t  fee    ef    nd         n         nter  t  n  t 
t e    e t  e  
F r ex  p e -     b net   ker rep  r n      r ,   dre    ker rep  r n     t e ,   
  ndy  n 
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rep  r n    k d'  b  y  e  r     ter,  nd e e tr    n rep  r n    t   ter, et  , et   T    
    d be 
 rr n ed     p  ne  pp  nt ent f r w en t e  k     were req  red  

C   d    e   ny   e : Meet n  r   , Spe     Intere t Gr  p, Exer   e C    e  et   
It       ery     d   d b   d n  w          d be ret  ned  nd    nt  ned  

It w   d be       e f r  t t      e,  t      w nderf   re   r e f r         nd t  be 
 b e t  d n te    d  f r  t er  t  enj y  nd e rn    e   ney f r      n ty 
pr je t   

T  k n   pen y  nd tr n p rent y w t       t ke   der   Br n  n  t e      n ty 
   n   nd  n     n  t e  

S  p    t   nt n e t  be   ed         p  r   t  e      n ty   b  n    e f r   
Ide   y t    w   d be  per ted by  n t er      n ty  r  p  n t e  re , w   w   d 
   e   wer n   per t n     t  t  t C  n     nd be  b e t   t    e     re     e 
 ppr     - e      re  b   ty f r  t  k n  d fferent  te  ,  b   ty f r   pr  ed 
 d ert   n /pr   t  n   nd  b   ty t   pen weekend  et   D fferent ret      de   
    d  per te t ere,  n   d n    r n    t   rden n  eq  p ent et   T  n     ke 
BBQ'   r   ke  t         d          r fr   t e   r e p t      n  t e  treet fr nt  e  
It       ery pr   nent   te f r  ny  t er n n-pr fit  r  n   t  n    k n   t 
f ndr    n   pt  n    
 
T e G  er     M  n Street need    re   t   t  n w en pe p e  re  r  nd (e    
weekend d y t  e ) -     n   n Op S  p  r       r  n t    pre   e  ( f  t     d 
 pen  n weekend ) w   d en   r  e   re pe p e t    n er   n er  n G  er      
It w   d  per te   re      't  r  t' Op S  p, w ere   t e  ne  n t e Un t n  
C  r    n We   n t n Street    we     dden  w y  nd   re d re ted  t        d e 
t  t     In  dd t  n,    e pe p e   y n t w nt t    pp rt   re         r  n   t  n 
f r t e r  wn re   n    
 
It           p rt nt t    n  der ex  t n      nteer  we  be n  - e  ent    y tre t 
t e     e p  yee   nd  ffer 1:1    n e   n /   d n e  b  t  t er  pp rt n t e  - 
p tent    y     t e C  n   '  E p  yee A    t n e Pr  r    er   e? 

C    n ty  nter  t  n f r f  k w      e    ne  

A     e ber  f      b t  t     weekend   w y  n   r        ntry t wn   r  nd 
SA  nd b y  nd   ntr b te t  t e r e  n  y,  p    p   re     j r  ttr  t  n f r 
  ny  f   r  en  r  e ber   T    t wn  ee   t     e    t t e   tt e   n en en e 
 t re  nd w t  t e      re  f t e  p    p - w  t    t ere? N t  pen n   n Fr d y  
 nd S t rd y         j r dr w b  k  It  ee   t e C  n    j  t r d  f t      t et  

Pr b b e  n re  e  n d  p n   f    t  n   n  n ppr pr  te  re    

Le   tr  e  er  w   d  t p  n G  er      T e R  k n  H r e   y be  f  ntere t t  
f     e  w t      dren, b t n t         t    der f  k  Y  ' e   re dy    t y  r 
  per  rket  nd p  t  ffi e, I t  nk y   need t e  p    p! 

If t e Op S  p     ed -  t w   d depr  e pe p e t e  pp rt n ty t  p r    e  nd 
     n   te  T e f nd  r   ed      t pr je t   nd    r t e        t  t e  re   

A   t ted  b  e I w   d   ke t   ee t e b   d n    nt n e t  be   ed     n Op S  p 
 nd be n    ntr   ed  nd r n by t e L  n  C  b 
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T e    n    w   d   nt n e t     e   pp rt   er t   ,  t      re  f     b t  n t e 
     n ty  entre w       rrent y r n   ery n   e pr  r   ,    e   d    e   d, 
 nd  f    t y y   d nt    e  n    er     y   w nt kn w  b  t pr  r     And t e 
    dren  pr  r     n t e     d y   re         n y      r n    eet   n       n t  n 
 r  re t   ty  T      e t e  p    p  e n  t  t t e w   e   te     k   nd be   e  
de d,     e d y  t e  p    p  et    re pe p e t  n t e   br ry  Keep  t  pen, 
per  p   n y  pen w en t e   br ry     pen,   re t  n j  t  d ert  e  n        
 ed  ,  nd j  t p tt n  t e fl     t,     w t e p   e t  be  een by pr pe t  e 
   t  er   T e     e  t      ne  te  t e    n     re  e  nd re y  e p    y        t 
 f t  t   ppen  t ere  And t ere  re t e     nteer , w      e t e j b t ey d ,  nd 
   e been tre ted  pp    n  y by    n    t r    t t e pr  e  , t ey   nt/w nt be 
 b e t  j  t find  t er j b  t  d ,  t    n   e  n t e  p    p,  nd t ey    e defined 
 r  p  t  t re y  n e     t er  P t    e     r p ne    n t e r  f t       t w t  
w t  p wer,    k   t   de t e  q  re f r      n e, n t   b  nkered  ppr     w t     
p  nned re   t   

W y d e  t e  p    p need      n    p  d   er eer?? 1)      n ty  er   e  2) 
Re   n f r tr  e   n       n ty t   t p  T ey w     t p f r 1) T   et  2) Op    p  3) 
Gr  ery b y n  ( e f  d  nd , w    e  et )   ) C ffee - w en   re dy  t pped  5) 
T ke  w y -   ybe  

T e      n ty need   t,  t    we    t    ed by         nd pe p e dr   n  t r      

H w    n        d   pp rt   w    t    pp n   pt  n   n t e  re   T ere         k  f 
 er   e   n G  er      nd   rr  nd n   re    If t e    p w   t   e  e be n  
   n    r n, I w   d w nt  dd t  n     pp rt  r  er   e  t  be p t  n t  t e 
G  er     C     Centre t    pp rt f     e   I w   d n t   pp rt t e    p be n  
  t   r ed t      r e "    er    "  p    p pr   der    t ey  re  ften n t   w 
   t  r  eet n  t e need   f t e      n ty  I      t  nk    n    need  t       t 
t  t e  n   n    pp rt  f  nd  er   e   n G  er      T e      n   f t e  p    p 
  nn t be t e  t rt  f    n         n  d wn  pper        er   e   

Op-S  p be t t  r     ttr  t  n f r G  er      

T e Op S  p n t t      e, b t t e    n     tep   t fr     n   n   t  T    w   d 
    w re   r e  t  be   ed f r pr  r     r   pp rt n  t e     nteer   nd  r  p  
t  t   re dy ex  t  

T         dn't be   q e t  n  nt     de    n       de  

We need q    ty  p    p  t    pp rt t e            n ty,    t  f     n      r zy  
A   , I  pp   d re y   n  n t  nne e   ry   ndfi    

Let t e  t er  p    p t ke  te   fr   t e AHC  p    p t      d    n  t    ndfi    

If t e b   d n     n t fit f r p rp  e per  p   t     d be   e   re   r p rk n  f r 
t e   te  

W t  t e     nt  f       b   ne  e  t  t    e     e  n G  er      n t e    t 3 
ye r ,     n  t e  p    p w   d be detr  ent   t  t e C    n ty   
T e N rt ern Ade   de H     need    re  n e t ent fr   C  n   , n t      re  f r 
‘de d    et ’  
T e  p    p b   d n  w   b   t by t e CWA  nd   n e C  n         wned  t,  t     
be   e   ne  e ted  nd f r  tten p e e  
Keep  t  pen  r  e    t t   e  nd I w    keep  t  pen  nd    e t e     nteer  r n  t! 



 

 

32 

            
                  

             

I   nn t  ee  ny    d re   n f r t e  p    p t      e 
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Appendix C – Email and written responses 
 

I   e  /  n p   t  f  ny e       r  etter  re e  e  P e  e en  re  ny per  n    nf r  t  n (n  e, 
e    , p  ne n  ber )     been re   ed /red  ted   

E     1 
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Appendix D – Advertisements and social media posts 
 

G  er     C    n ty A      t  n F  eb  k P  t – 11 Septe ber 2 25 
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C  r er Art   e – 3 Septe ber 2 25
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