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1. Introduction 

We  re de e  p n    C    n ty En   e ent Fr  ew rk t  t w       de t e w y we 

 ndert ke      n ty en   e ent   t   t e    r    t e H      We   ked f r   r      n t e  

 e p    t   nder t nd w  t       t   p rt nt t  fe t re  n t    fr  ew rk   

T r     t e  re t  n  nd   p e ent t  n  f t e C    n ty En   e ent Fr  ew rk, we 

    t : 

• I pr  e t e w y we en   e w t    r      n ty  

• Set pr  r t e  f r t e w y   r      n ty w   d   ke t  be en   ed  nd  n    ed  n 

C  n    de     n-  k n   

• B   d tr  t  nd tr n p ren y between C  n     t ff, E e ted Me ber   nd   r 

     n ty  

• In re  e  t ff   nfiden e  n  ndert k n       n ty en   e ent   t   t e   

• S  re kn w ed e  b  t C  n    de     n-  k n  pr  e  e   

• Re   e / red  e b rr er  t  en   e ent p rt   p t  n  

• M n  e      n ty expe t t  n  by be n  tr n p rent  b  t w  t   r      n ty 

  n expe t  nd   w t ey   n  nfl en e de     n   r   t   e   

 

Fr   t e 15 Septe ber t  t e 26 O t ber 2 25, we  n  ted feedb  k fr     r      n ty 

 r  nd: 

• W  t    d      n ty en   e ent    k    ke 

• H w we   n   pr  e t e w y we en   e w t    r      n ty 

• Any b rr er  t    rrent p rt   p t  n 

• Feedb  k  n   rrent / pre      en   e ent exper en e  

• H w   r      n ty w   d   ke t  be  n    ed  n C  n    de     n-  k n   

 

D r n  t e en   e ent per  d we  ndert  k   r n e  f f  e-t -f  e   t   t e  w t    r 

     n ty  e ber   eek n  t e r  de    nd  np t t  de e  p   r dr ft C    n ty 

En   e ent Fr  ew rk  T e e   t   t e   n   ded: 

• 3  t ff w rk   p  

• 5 re  dent /      n ty        t  n  eet n   

• 2  eet n   w t  key  t ke   der   

•   en   e ent p p- p  (  br r e ,   rket ) 

• 3      n ty f r    
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Feedb  k re e  ed w       e ted    :  n  n  ne  nd   rd  py feedb  k f r ,  n  ne  de   

  b      n t   , n te  t ken by  t ff d r n  en   e ent p p- p   nd  eet n   w t  

 t ke   der  r  p ,  nd wr tten   b      n  re e  ed     e       

We   d   t t    f 167 en   e ent  nter  t  n  d r n  t e en   e ent per  d  Y     n  ee 

t e f     pre d  f en   e ent p rt   p t  n   t   t e  be  w  n Table 2: Participation Source. 

T    rep rt pre ent  feedb  k re e  ed d r n  t e en   e ent per  d  nd w    be pre ented 

t  C  n     nd   de       b e t  t   e w   p rt   p ted  n t e   n   t t  n  n C  n   ’  

En   e ent P  tf r   

 

2. Summary of Engagement  

En   ement  ppr     

T e p rp  e  f t e en   e ent w   t       t    t   nder t nd   r      n ty'  pr  r t e  

f r   w we  ndert ke      n ty en   e ent pr  e  e   nd  n    e      n ty  e ber  

 n C  n    de     n-  k n   

A      n ty en   e ent p  n w   de e  ped,  nd      n ty en   e ent w   

 ndert ken between 15 Septe ber  nd 26 O t ber 2 25    

O r en   e ent  ppr        ed t  pr   de det     b  t w  t      n ty en   e ent   , 

w  t we  re    k n  t      e e t r     de e  p n         n ty en   e ent fr  ew rk 

 nd   k   r n e  f q e t  n   nd pr   de   r n e  f  nter  t  n  pp rt n t e  t  en b e   r 

     n ty t     re t e r  de    b  t w  t      p rt nt  nd      b e t  t e   

Q e t  n  were   ked t  deter  ne p rt   p nt  feedb  k  nd  de    r  nd    d 

     n ty en   e ent  nd  ny   rrent b rr er  t  en   e ent p rt   p t  n    we      

  k n  t e  t  pr  r t  e t e f  t r  t  t  re    t   p rt nt  n        n ty en   e ent 

pr  e  e   nd  ny  dd t  n   feedb  k  r     ent    

A feedb  k f r  w   de e  ped  nd pr   ded  n  ne  nd  n   rd  py f r  t  It   nt  ned 

b t      ed  nd  pen  ty e q e t  n    

Feedb  k     d be pr   ded      ny  f t e f    w n   pt  n :  

• On  ne -    p ete   r  n  ne feedb  k f r   r    re  n  de     n  t e ‘     n ry’ t     

• H rd  py feedb  k -     e t     rd  py feedb  k f r  fr    ny  f   r   br r e   r 

   t  er  er   e  entre   r pr nt y  r  wn fr   t e D    ent L br ry  

• In wr t n  -   b  t  de    r feedb  k  n wr t n      e     (en   e              )  r 

     etter  ddre  ed t  63 M  nt B rker Rd, St r  n  SA 5152  

• F  e t  f  e - dr p  n t   ne  f   r en   e ent p p- p   t   t e    

• In  te    t     eet n  – we  ffered  e ber   f      n ty  r re  dent '  r  p , t  

 n  te       n  t   ne  f t e r re    r  eet n    



 

 

  

            
                  

             

 

Distribution and promotion 
 
T e  pp rt n ty t  pr   de feedb  k w   pr   ted t r     t e f    w n     nne  : 

• N t  e  p  ted  n C  n   ’  web  te  nd en   e ent p  tf r  

• C  r er Ad ert  e ent  n 17 Septe ber 2 25 

• H     V   e E-new  etter 

• E     t  en   e ent   b  r ber  w t  re e  nt   te  r e   f  ntere t 

• E     t  re e  nt      n ty  nd  t ke   der  r  p  

• Inf r  t  n  nd   rd  py feedb  k f r         b e  t   br r e /   t  er  er   e 

 entre   t G  er    , St r  n , N rt n S    t  nd W  d  de 

• S       ed   pr   t  n 

• En   e ent p p- p   t   t e  t r      t Septe ber  nd O t ber  

 

E      nd         ed   pr   t  n  t t  t     re pre ented be  w: 

Table 1 Promotional statistics  

Med   N  ber  f p  t  / 
e      / New  etter 

Re     En   e ent 
(re  t  n,     ent, 
   re  r  pen n    nk) 

Ade   de H     C  n    
F  eb  k 

3 p  t  1 ,7     ew  52  nter  t  n , 62   nk 
    k 

C  p   n M n t r 1 e     5   e       ent, 
2 6  pened 

  e         k  

Ade   de H     
En   e ent H b e     

3 e      2, 5  e      
 ent, 1,1   e      
 pened 

13  e         k  

Ade   de H     
En   e ent H b p  e 

NA 3     ew , 2 6 
    t r  

22   ntr b t r ,   
f    wer  

 

S pp rt n  en   e ent d t           b e  n Append x A  

A   py  f  nf r  t  n pr   ded  n C  n   ’  En   e ent P  tf r   nd feedb  k f r     

      b e  n Append x B   

A    erb t    n  ne  nd   rd  py feedb  k re p n e   re pr   ded  n Append x C  

A   wr tten   b      n  (e       nd  etter )  re pr   ded  n Append x D  

A   e-new  etter ,  d ert  e ent   nd         ed   p  t   re pr   ded  n Append x E  
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3. Participants 
T     e t  n pr   de  det      b  t p rt   p t  n d r n  t e en   e ent per  d  nd 

de   r p     nf r  t  n  b  t re p ndent    

 

Participation source 
 

T e f    w n  t b e d  p  y    w p rt   p nt  pr   ded feedb  k  r were  n    ed  n 

d        n , d r n  t e en   e ent per  d     

Table 2  Participation source 

Feedb  k / en   e ent   t   t e  N  ber P rt   p t n  

On  ne feedb  k f r    b      n   6 

H rd  py feedb  k f r    b      n  7 

On  ne V    n ry t    
7 (1        b  tted 
e     feedb  k) 

Wr tten re p n e – e    ,  etter   

En   e ent p p- p   nd   t   t e  
25 (1         p eted 
 n  ne t   ) 

St ke   der  eet n   39 

F r    61 

St ff w rk   p  2  

T t   p rt   p t  n   r         tre    167 
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Participation characteristics 
 
 

Table 3 Participant suburbs - formal engagement contributors (surveys, emails and 
meetings) 

S b rb / T wn   p  N    f 
Re p ndent  

%  f 
P rt   p nt   

W  d  de 16 2  6% 

M  nt T rren  7 12 5% 

G  er     6 1  7% 

W  df rde 6 1  7% 

Br d ew ter 2 3 6% 

O kb nk 2 3 6% 

P r    be 2 3 6% 

A d  te 1 1  % 

B    nn   1 1  % 

B  ket R n e 1 1  % 

Ker br  k 1 1  % 

L bet    1 1  % 

Ter n  e 1 1  % 

Upper Her  t  e 1 1  % 

Upper St rt 1 1  % 

Ur  d   1 1  % 

Unkn wn  r   t  de AHC 6 1  7% 

T t   N   56 1  % 
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4. Online and Hardcopy Feedback 
Pre      en   e ent p rt   p t  n 

Re p ndent were   ked  f t ey   d p rt   p ted  n  ny f r    f      n ty en   e ent 

w t  AHC  nd pr   ded w t       t  f   t   t e  t   e e t fr    T    w    n  pt  n   q e t  n 

   p eted by 11 re p ndent   nd t e re p n e   re    wn  n t e  r p  be  w  

 

Graph 1 Participated in Adelaide Hills Council community engagement activities 

 

 

L  t en   e ent p rt   p t  n 

Re p ndent  were   ked w en t e    t t  e w   t  t t ey   d p rt   p ted  n  n AHC 

en   e ent  T    w    n  pt  n   q e t  n    p eted by 11 re p ndent   nd t e re p n e  

 re    wn  n t e  r p  be  w  

 

1

1

1

2

2

3

3

3

4

4

6

0 1 2 3 4 5 6 7

Other

Attended an engagement pop-up

Participated as part of a working group or
steering group

Been part of an advisory group or panel

Provided feedback via on an online engagement
tool

Provided feedback via phone

Hardcopy survey contribution

Online survey contribution

Attended a workshop

Written a submission to council and/or Elected
Members (letter or email)

Attended a community forum



 

 

  

            
                  

             

Graph 2 Last engagement participation / interaction 

 

 

Preferred en   e ent  et  d  

Re p ndent were   ked w  t t e r preferred  et  d  r  et  d  were f r en    n  w t  

   n     n t p     nd     e   f  ntere t t  t e   T    w    n  pt  n      t -     e q e t  n 

   p eted by 13 re p ndent   nd t e re p n e   re    wn  n t e  r p  be  w  

 

Graph 3 Preferred method/s of engagement 
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Not sure
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Within the last 12 months

Within the last 3 months

2

4

4

6

6

10

0 2 4 6 8 10 12

Engagement drop-ins / pop-ups sessions

In writing - letter or email

Using a hardcopy feedback form

Via Adelaide Hills Engagement Hub (online
platform)

Via phone call

Community forums or workshops
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C rrent en   e ent exper en e 

Re p ndent were pr   ded w t    r n e  f  t te ent   b  t t e r   rrent exper en e  

en    n  w t  AHC  nd   ked t  r te t e r  e e   f   ree ent w t  e     t te ent  n   

    e  f ‘ tr n  y d    ree’ t  ‘ tr n  y   ree’  T    w    n  pt  n   q e t  n    p eted by 

13 re p ndent   nd t e re p n e   re    wn  n t e  r p  be  w  

 

Graph 4 Current engagement experiences 

 

 

En   e ent Pr  r t e  

Re p ndent were pr   ded w t    r n e  f  t te ent   b  t   pe t   f en   e ent 

pr  e  e   nd   ked t  r te t e e e e ent  b  ed  n w     t  t t     t were t e    t 

  p rt nt t  t e   n       e  f ‘ ery  n  p rt nt’ t  ‘ ery   p rt nt’  T    w    n  pt  n   

q e t  n    p eted by 13 re p ndent   nd t e re p n e   re    wn  n t e  r p  be  w  

 

2

4

5

1

2

4

3

4

2

5

2

4

5

1

2

4

1

2

2

4

4

3

1

2

2

1

1

1

1

3

2

1

4

4

2

2

4

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Council offers a variety of ways for me to
share my feedback and ideas

I am informed about how my feedback has
influenced Council decisions

I know where to find information about
Council engagement topics/issues that

interest me

Council's online engagement hub provides an
easy way for providing feedback and ideas

I feel like my contributions are heard and
valued

I find it easy to provide feedback on council
engagements

Council is open and transparent when
engaging and communicating with me

Council seeks out diverse voices when
engaging with the community

Strongly disagree Disagree Neutral Agree Strongly agree Unsure
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Graph 5 Engagement priorities 

 

 

En   e ent   p r t  n  

A  p rt  f t e feedb  k f r , re p ndent  were   ked t ree  pen text q e t  n   b  t w  t 

   d      n ty en   e ent    k    ke,   w we   n   pr  e t e w y we en   e  nd  f 

t ey w   d   ke t     re t e r exper en e   r  nd      n ty en   e ent  T e e q e t  n  

were      rep    ted  n t e  n  ne p  tf r     n  t e ‘V    n ry T   ’  T e be  w t b e     w 

key t e e   f feedb  k    red     t e feedb  k f r   nd      n ry t    re  t n  t  t e e 

t ree q e t  n   

 

G  d      n ty en   e ent 

Re p ndent were   ked “W  t d e     d      n ty en   e ent    k   ke t  y  ?”  T    

w    n  pt  n    pen text q e t  n t  t w    n wered by 11 re p ndent     p rt  f t e 

feedb  k f r   nd 6 pe p e     t e      n ry t     T e key t e e   f     ent    n be  een 

 n t e t b e be  w  

 

1

1

1

1

1

3

4

6

2

6

6

4

8

7

4

8

6

5

6

1

1

1

2

1

1

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Finding out the outcome or next steps for a
project you have contributed to

Having the opportunity to get involved at the
beginning of a project or initiative

Being able to choose when you receive
notifications about engagement opportunities

Understanding what elements of a proposal
are able to be influenced

Having a variety of ways you can provide your
ideas and feedback

Understanding how a decision has been made
and your feedback has been utilised

Having accessible and inclusive opportunities
to participate

Veryunimportant Unimportant Neutral Important Veryimportant Unsure
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Table 4 Good community engagement 

Key t e e   f     ent  / feedb  k N    f 
Re p ndent  

G  d en   e ent    p - re e   n    re p n e /  pd te fr   
   n     t ff / E e ted Me ber  w t  n   re   n b e 
t  efr  e,   nt n  n    nne t  n   

  

Eff rt      de t  en   e w t       n ty  e ber        
  r ety  f  et  d  

2 

En   e ent re   e       re    f    n    2 

C    n ty  e ber  fee  t e r  de    re   n  dered  nd 
    ed 

2 

Tr n p rent  nf r  t  n 2 

In      e en   e ent  pp rt n t e  2 

C    b r t  e en   e ent  pp rt n t e  /   -de   n 2 

F  e-t -f  e en   e ent  pp rt n t e   re  ffered 1 

C    n ty  e ber   re  n    ed fr   t e be  nn n  / 
 n pe t  n 

1 

Verb   feedb  k       en  t t e t  e by  t ff / E e ted 
Me ber  

1 

Feedb  k  b  t t e        repre ent t  n  f   r de     n-
  k n    de  

1 

St ff  re p t ent  nd       

Feedb  k    re  rded 1 

Le    nterferen e fr   C  n     n d   y    e  1 

New re  dent  p  k f r pe p e     n   nt  t e  re  w t  
  p rt nt  nf r  t  n 

1 

Gener      n       p   nt 2 
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I pr   n  t e w y we en   e 

Re p ndent were   ked “H w     d we   pr  e t e w y we en   e w t    r      n ty?”  

T    w    n  pt  n    pen text q e t  n t  t w    n wered by 11 re p ndent      t e 

feedb  k f r   nd 1     t e      n ry t     T e key t e e   f     ent    n be  een  n t e 

t b e be  w  

 

Table 6 Improving the way we engage 

Key t e e   f     ent  / feedb  k N    f 
Re p ndent  

S   e t  n  /     ent   b  t  n re   n  pr   t  n  f 
en   e ent  pp rt n t e  e    new  etter,  e   e p      f r 
 n  ne 

  

M re  pp rt n t e  t  t ke p rt  n     e t  e      n ty 
 eet n   

1 

E ery     ent  r p e e  f feedb  k    rep  ed t ,  n   t  e y 
  tter  nd      t  ned 

1 

H  en’t   d   b d exper en e  r f  ed b rr er  1 

En     w rn n  / t  e t  p rt   p te  n t e en   e ent    
pr   ded 

1 

S  et  e    ney      ned t    pr je t d e n’t     n w t  
     n ty  n    e ent  nd pr  r ty 

1 

Pe p e  re t  e p  r 1 

Gener      n       p   nt 1 

S  re    e  t d e   f   w      n ty feedb  k        n ed 
de     n   k n  

1 

 

Ex  p e   f en   e ent exper en e  

Re p ndent were   ked “D  y      e  n ex  p e  f    re t en   e ent exper en e y  'd 

  ke t     re?” T    w    n  pt  n    pen text q e t  n t  t w    n wered by 7 re p ndent  

    t e feedb  k t     nd 1     t e      n ry t     T e key t e e   f     ent    n be  een 

 n t e t b e be  w  
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Table 7 Examples of engagement experiences 

Key t e e   f     ent  / feedb  k N    f 
Re p ndent  

S  red      d en   e ent exper en e   

L  k  f  nder t nd n   b  t   w de     n w     de  nd w y 1 

H  en’t   d      d en   e ent exper en e w t     n    / 
p  r exper en e    red 

2 

S pp rt f r      n ty f r    1 

En   e ent need  t  be   t ent   1 

St ff  nd E e ted  e ber  need t  be re dy  nd  pen t  
   ten n  t       n ty  de   n t j  t t  k n   t t e      n ty 

1 

 

5. Written and Verbal Feedback 
F  r feedb  k re p n e  were re e  ed     e     d r n  t e en   e ent per  d  Tw  e      

were re e  ed d re t y by  t ff,  nd tw  e      were re e  ed     t e  n  ne e       b      n 

f r   

E     /  etter 1 

Q e t  n  b  t w et er t e fr  ew rk w   d rep   e t e P b    C n   t t  n P    y w     

     erd e f r re  ew  

Feedb  k t  t t e dr ft C    n ty En   e ent Fr  ew rk pr p  ed Obje t  e   re 

   nd, re e  nt  nd  ppr pr  te  

Feedb  k pr   ded t  t t e de     n-  k n    de     red    p rt  f t e en   e ent     d 

be   pr  ed  C n ern t  t   ‘  r  e’   n    e t e      n ty t e wr n    pre    n,  t     d 

be   p  ed t  t n  de     n    e er be n    de,    t  n   ‘ re    n  r  nd  n   r  e ’  An 

 pt  n t     e   te t      n ern, w t      re      n ty- entred de     n-  k n    de  w   

   red  

E     2 

Feedb  k fr   Pre  dent  f   re  dent        t  n  r  nd      n   t  n between    n    

 t ff  nd t e  r  p     n   n w  e  b t t  t t e  r  p f     t   ee  ny re     t  n  Gett n   t 

r   t w   d be b t  p rt e  f    w n  t r      n w  t t ey   ree t   C  n    r  need t  be 

  re  nf r ed  b  t  r  p      n   t  n   nd be p rt  f de     n-  k n  pr  e  e   
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E     3 

Feedb  k  r  nd t e   p rt n e  f exp   n n  t e    pe  nd per  eter  f   pr je t    

     n ty  e ber    n pr   de re e  nt feedb  k  nd  ffer n       n ty  pp rt n t e  

t  pr  r t  e pr je t  t ey w   d   ke C  n    t  f      n   

E       

C  p   nt  b  t    k  f   dew  k  / f  tp t   t r     Ade   de H     C  n     nd t e   fety 

r  k t    pre ent  t  re  dent   

 

6. Community Meetings and Drop-in 
Sessions 

Stakeholder Meetings 

Le d n   nt  t e en   e ent, e      were  ent t  re  dent  nd      n ty        t  n  

  r    t e Ade   de H        we      t e Per   n k  nd K  rn  Ab r   n   C rp r t  n  nd 

 t er key      n ty  r  n   t  n    

T e e e      pr   ted t e  p    n  en   e ent  nd  n   ded   req e t f r    t ff 

 e ber t   ttend    eet n  t  d       t e fr  ew rk  nd  pe k t  t e  r  p  b  t w  t 

w      t   p rt nt t  fe t re  n t e fr  ew rk  

S x      n ty / re  dent        t  n    epted t     ffer    we      t e Per   n k 

Ab r   n   C rp r t  n  nd M     n A  tr     H     Br n    We re e  ed wr tten re p n e  

fr    ne f rt er re  dent  r  p  nd re e  ed      t n e w t  pr   t  n  f t e en   e ent 

fr   Ade   de H     T  r     nd St r  n  B   ne   A      t  n   

Gr  p  /  t ke   der  t  t  t ff  et w t : 

• Per   n k Ab r   n   C rp r t  n 

• M  nt T rren  D  tr  t   nd C    n ty A      t  n 

• L  e W  d  de 

• W  d  de C   er e 

• G  er     C    n ty A      t  n 

• I    ne Ur  d   

• W  df rde Re  dent  A      t  n 

• M     n A  tr     H     Br n   
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S    ry  f feedb  k  

Be  w           ry  f t e key t e e   f feedb  k we re e  ed t r     d        n  w t  

re  dent  nd  t ke   der  r  p   Feedb  k w   req e ted  nder t ree key q e t  n   r 

t p    w      re    wn be  w  

 

W  t d e     d en   e ent    k   ke? 

E r y  n    e ent  nd      n   t  n 

• En   e      n ty  r  p   nd re  dent  bef re  de    re f   y de e  ped  

• A   d pre ent n  pre-deter  ned p  n ,  ffer  pp rt n t e  f r t e      n ty t  

 nfl en e t e   t   e / next  tep   

• En  re      n   t  n      e r, e r y,  nd  n      e  

• A   d  ne-w y   n er  t  n  / pre ent t  n  f  nf r  t  n, en   r  e tw -w y 

p rt   p t  n  

Tr n p ren y  nd feedb  k 

• Rep rt b  k  n   w      n ty feedb  k  nfl en ed de     n   nd  e ebr te p   t  e 

  t   e  fr   en   e ent   

• Be   ne t w en   pr je t   n’t pr  eed  nd exp   n w y   

• En   e ent        e  f   w en b t     n     nd      n ty f    w t r      

C n   ten y  nd  t b   ty 

• M  nt  n   n   tent   nt  t  w t  n    n    t      d       f    t ry  nd tr  t  

• E bed en   e ent  nd      n   t  n pr  t  e    r        dep rt ent   nd 

pr je t   

A  e   b   ty  nd  n      n 

• Re   n  e t  t n t e ery ne       f rt b e  r  b e t  en   e  n  ne  

• Offer  n-per  n  eet n   / en   e ent  pp rt n t e     we       n  ne  r p  ne 

     n   t  n  

• Inf r    en   e ent  ett n   (e       pp n   entre ,        )  e p b   d tr  t  nd 

 n   er deeper  n    t  by  ett n    t  nt  t e      n ty  

• Pr   de p y      new  etter , pr   t  n     ter      nd we    e p  k  f r new 

re  dent   

E p wer ent  nd re   n t  n 

• Re  ner te    t r   kn w ed e  nd    ed exper en e  

• En  re    n     r   re  nf r ed  nd   t  e y  n    ed  n en   e ent pr  e  e   

• Ut    e      n ty  r  p  t  re     e ber    t  n t e      n ty  



 

 

16 

            
                  

             

H w     d we   pr  e t e w y we en   e w t    r      n ty? 

I pr  e      n   t  n    nne   

• Ident fy key    n      nt  t  f r      n ty  r  p  / re  dent        t  n  t  

     n   te w t   

• D re t e      t       n ty  r  p   nd  e der     preferred   er         ed    r 

en   e ent p  tf r    

• M       e wner   nd ten nt  t  en  re br  der re    f r     t  n  pe  fi  pr je t   

• U e F  eb  k Gr  p  f r  n   n   pd te   nd  nf r    en   e ent  

In re  e tr n p ren y  nd tr  t 

• C e r y exp   n de     n-  k n  pr  e  e   nd   t   e   

• Be   ne t  b  t w  t   n  nd   n’t be d ne,  nd w y  

• C   e t e    p by  pd t n       n t e   fter feedb  k    re e  ed  

• Addre   per ept  n   f “pet pr je t ”  nd reb   d tr  t t r      penne    

M ke en   e ent   re    e   b e 

• Offer f  e-t -f  e  pp rt n t e   nd  ttend       e ent   

• U e   de    nd  nf r      n er  t  n  t  re      re pe p e  

• Pr   de   w-eff rt  n  ne   e k- n   nd ye r y en   e ent t    p  nt   

• Re   n  e t  t tr d t  n    et  d    y n    n er    t   dern   fe ty e   

Stren t en re  t  n   p  

• A    n   n   tent  t ff   nt  t  f r      n ty  r  p   

• Red  e  t ff t rn  er t     nt  n   nt n  ty  

• En   r  e E e ted Me ber  t   ttend e ent   nd d  t e r  wn      n ty re e r    

S pp rt  nd e p wer      n t e  

• He p w t   r nt  pp    t  n   nd  nder t nd n  f nd n  pr  e  e   

• Offer  er   e   nd e ent  t  t br n  pe p e t  et er (e      t  e    n ,  rt 

ex  b t  n )  

• S pp rt  d     y eff rt  w t  t  rd p rt e   n be   f  f re  dent   

Be pre ent  nd pr   t  e 

• En   e   t  de f r      n   t t  n t    t er       kn w ed e  

• U e pre-en   e ent t   nder t nd      n ty   ntext bef re f r    pr  e  e   

• C n  der   -de   n  nd f      r  p  f r deeper en   e ent w t       er  r  p   
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S  re re   r e   nd  e rn n   

• C    b r te w t   t er    n     t  p    re   r e   nd    re kn w ed e  

• U e C  t  er Req e t M n  e ent  y te   t  tr  k en   e ent  nd  er   e 

req e t    t ry  nd  dent fy   p   

 

D  y      e  ny feedb  k  b  t y  r exper en e  en    n  w t  Ade   de H     C  n   ? 

P   t  e Exper en e  

• By-  w  en   e ent: C  n       tened t  feedb  k  nd re   ed t e by-  w  bef re re-

en    n   

• St r  n  L wn    -de   n:  n     n       n ty  d    te   ed t   tr n er   pp rt  nd 

better      n   t  n  

• B  nd ry ref r  f r   : C  n       wed  ntere t  n  e r n  fr   t e      n ty  

• St ff  ttend n e  t  eet n  :  ppre   ted w en    n     t ff  ttend      n ty 

 eet n   

 

C    en e   nd fr  tr t  n  

C    n   t  n     e  

• En   e ent  ften  t rt  t     te  r w t   t pr per n t  e  

• L  k  f f    w- p  fter feedb  k       en; n  “     n  t e    p ” 

• In  n   tent   nt  t d e t   t ff t rn  er  r   e  f per  n   e       

• Inf r  t  n (e     reen w  te d y ) n t e    y    e   b e  r   e r y      n   ted  

De     n-  k n   nd re p n   ene   

• C    n ty  de    ften fee  d      ed  r  n  pp rted  

• De     n    de w t   t   n   t n         w   kn w t e  re  be t  

• Pr je t  (e    w ter f  nt  n,   e ter  t W  dy Tr    ) f  e   n  de  y   nd    k  f 

 pd te   

• C  n       et  e  per e  ed        n    ne  t  e   t   k t w rd      n ty 

    e t  n   

En   e ent pr  e   

• L   ted tr n p ren y  r  nd  r nt   nd f nd n  de     n   

• T     ny dep rt ent   n    ed  n e ent ,   k n     rd n t  n d ffi   t  

• N    n   t t  n  n t   n   r re e  n e  f w rk  (e    Ur  d   In t t te      re)  

• L  k  f   t  n  fter  eet n    r f r   ,  e d n  t     t tr  t  
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Community Drop-in Sessions 

O er t e   x week   f en   e ent, t ere w     r n e  f en   e ent p p- p   t   t e   e d 

  r      r H          n ty  T e e   t   t e  were  n  pp rt n ty t   pre d t e w rd  b  t 

t e      n ty en   e ent  nd w  t we  re    k n  t      e e t r     t e de e  p ent 

 f   r C    n ty En   e ent Fr  ew rk   

En   e ent p p- p   t   t e  were  e d  n t e f    w n  d te   nd     t  n : 

• 1    t  11  , M nd y 22 Septe ber – W  d  de L br ry 

• 1    t  11  , T  r d y 2 O t ber – St r  n  L br ry 

• 9   t  2p , S t rd y 11 O t ber - O kb nk M rket  

• 1  3    t  11 3   , Wedne d y 15 O t ber – G  er     L br ry 

 

S    ry  f      n ty feedb  k 

W  t    d en   e ent    k    ke 

• Ab   ty t   nfl en e de     n , e en  n       w y   

• M  t p e, e  y w y  t  p rt   p te  

• En   e ent t  t   ppen  w en   pr je t    re dy t  pr  eed, n t  t     n ert  n / 

 nf nded  

• Fr end y,  nf r         n ty d        n  (e    re     n      e  w t   t e     t  n)  

P   t  e exper en e  

• P  y r  nd   nd   br r e  (C  r e t n H   , G  er    , W  d  de)  re     ed 

     n ty    et   

• C    n ty f r     re  ppre   ted f r d re t  nter  t  n w t  C  n     t ff  

• R  d w rk  n t fi  t  n   re w rk n  we    

• L     tr d t  n   nd  dent ty (e    w r d fl     n G  er    ) f  ter pr de  nd 

  nne t  n  

• Y  t   n    e ent  n       e ent    ke ANZAC D y b   d    nfiden e  nd      n ty 

 p r t  

S   e t  n   nd  pp rt n t e  

• In re  e G  er     L br ry    r   nd  ffer  d  t  e rn n  pr  r     

• S pp rt T wn H     n t  t  e    ke     e n   t ,    e  p rt    reen n  ,  nd   nt  y 

  rket   

• Exp  re    red   n  e ent   de   f r      n ty  p  e  (e    Op S  p r n by 

d fferent  r  p )  

• Pr   te b   e ent    ke Fr n e  n re   n   t wn  (e    G  t r   nd B r )  
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• Pr   de f nd n    pp rt f r  n  r n e, fire   fety,  nd    nten n e  t      n ty 

       

• S  p  fy en   e ent   t   t e  (e      t n ) t  en   r  e p rt   p t  n  

C    n ty re p n  b   ty 

• Re  dent    kn w ed ed t e need t    t  e y  eek   t en   e ent  pp rt n t e , 

   n  p f r  pd te ,  nd   ntr b te feedb  k  

 

Community Forums 

T ree      n ty f r     r  nf r  t  n  e    n  were  e d d r n  t e en   e ent per  d  

T e e  e    n  were  pp rt n t e  t   n  te      n ty  e ber  t     e   re  n-dept  

d        n   b  t t e  bje t  e   f t e C    n ty En   e ent Fr  ew rk  nd t e r 

feedb  k  nd  de   f r  n      n  n t e d    ent  

 

Upper St rt C    n ty F r    

Upper St rt S  d er  Me  r    H    – 6p  t   p , T e d y 3  Septe ber 

T e f r   w    ttended by 23      n ty  e ber   nd  n   ded   r n e  f pre ent t  n  

 nd d        n  fr      n    repre ent t  e   nd      n ty  e der   C    n ty  e ber  

  d t e  pp rt n ty t  p rt   p te  n   r n e  f en   e ent   t   t e  w t     n     t ff  nd 

E e ted Me ber   t t e f r      we      pr   de t e r feedb  k  b  t t e f r    Feedb  k 

    been   te  r  ed  nt  q e t  n   nd t e e   nd      r  ed be  w  

 

W  t d e     d en   e ent    k   ke? 

• A ree t  t C  n    de     n   k n  pr  e  e  need   pr  ed tr n p ren y - n t 

  ny  f     nder t nd t   , e en w en we  re en   ed  n      n ty   t   t e   

• En   e e r y – bef re  de    re f   y f r ed  r  et  

• Bey nd   r ey  –  t er  pp rt n t e  f r en   e ent  F ex b e en   e ent 

 pp rt n t e   

• U e      n ty  r  p   nd  r   r  t netw rk  t  en   e bey nd t e          pe t   

• C  e b  k t       n ty w t  re   t   nd      tr n p ren y  b  t C  n    pr  e    

E    If we   b  t t  t e Ann    B d et pr  e   –   w  re t   e   b      n  

  n  dered? 

• Need t  keep  p      n   t  n  w t       n ty e    Ur  d   p  y r  nd 

  n   t t  n w nder n  w ere t  t pr  e       p t ?  

• D re t p  ne       ( f p    b e)  

• Re pe t n     t r    en  t   t e   

• In  t n  F r t N t  n  t   pe k / en   e w t  C  n      
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H w     d we   pr  e t e w y we en   e w t    r      n ty? 

• S pp rt n       n ty t   e rn  b  t new te  n    y en   e ent  pp rt n t e   nd 

rep    te w t  p y      / f  e t  f  e  pp rt n t e   

• I  t ere   pr b e  w t       n ty en   e ent n w? W en   r tep yer p  ne : 

   ten  nd re p nd  

• Y   d n’t ne e   r  y    e t  d  w  t t ey w nt,  t’   k t    y n   f t ere         d 

re   n  

• S  pe t e w y C  n    re p nd  t  r te p yer  –   ke  t       p e    p    b e  

• H  e  n  pen  de   week w ere re  dent  p  ne  n w t        e t  n  B    r       – 

   p e p  nt  f   nt  t   

• W   d    e   we    e p  k t  t e  re   

 

D  y      e  ny feedb  k  b  t y  r exper en e  en    n  w t  Ade   de H     C  n   ? 

• On y  e r fr   C  n     n F  eb  k – b t      t  n    

• T  n   w nt     y  n: 

o L  k  f f  tp t   (Cr fer ) 

o C nne t  n fr   Upper St rt t  Cr fer  

o Need   re w  k b e   nne t   ty between t wn   p   

• En   e ent: 

o L ke t e  b   ty t  pr  r t  e     e   f   p rt n e  

o G  d      n   t  n  nd n t fi  t  n  e d n   nt  Upper St rt C    n ty 

F r    

o Inter  t  e   p   re t t    f r en   e ent e pe     y  f p  red w t  p y      

  p  f r f  e t  f  e  pp rt n t e   

• St ff  re fr end y w en p  n n   r  ttend n  de k  t   br ry  

 

K rr  W tt  C fé  

T e S    t – 11   t  1p , Wedne d y 2  Septe ber   

T e   n   w    ttended by 19  d  t  fr   t e            n ty  nd 6  t dent  fr   N rt n 

S    t Pr   ry S        

T e e   f   n er  t  n  w t   d  t : 

• U  n  en   e ent              nter  t  n t    n t j  t   t    t  re e  e feedb  k 

(tw -w y tr n   t  n)  
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• M k n    re pr   t  n  f en   e ent    n’t  n y  n  ne -    p e   e    t   t e    ke 

t d y’    n       n  pp rt n ty t  find t  w  t       n   n  r  nd y  r  re   

• M re  pp rt n t e  t    nne t w t  E e ted Me ber   nd  et t  kn w t e   

• Very    ky t     e T e S    tt C    n ty Centre  t     n      n ty   nd  – 

b   d n      ery   p rt nt t  t e            n ty  

• I p rt n e  f kn w n  /  nder t nd n  C  n   ’       n, re   n f r  ndert k n    

pr je t  

• T  k n  t  pe p e  t t e r  e e  – find n    t w  t      p rt nt t  t e , w  t  re t e r 

  t   t r  – be n  tr t f   tr n p rent  

 

T e e   f   n er  t  n  w t   t dent : 

W  t      p rt nt f r C  n    t  t  nk  b  t w en en    n   n   new pr je t? 

• A k t e pe p e w    re    n  t    e  t e    t e p rk, t e  k te p rk, t e b   d n  – 

 pe k t  t e pe p e w   kn w  t t e be t  

• C  e t         t     t w t   t dent  (be t w y t    nne t w t   t dent )  

• Br n  ex  p e p  t re  /  de    f       r pr je t ,  re t  p  e   n  t er  re   et   

• H w     d  t  ffe t t e         nd  t dent ? T         p rt nt t  kn w  

• W ere    t e pr je t    n  t  be  nd   w b   w     t be e    d  en   n  et    

• We w   d   ke t  find   t  b  t pr je t  fr   p rent   nd te   er     

 

Y  r S y, Y  r W y L n    

W  d  de P   t  e A  n  Centre – 11 3    t  12 3 p , T e d y 21 O t ber  

T e   n   w    ttended by 13      n ty  e ber  w    re p rt  f t e My A ed C re 

pr  r     ffered  t W  d  de P   t  e A  n  Centre  r re  de  n t e            n ty   

 

W  t d e     d en   e ent    k   ke 

• Spre d n  t e w rd  b  t t e pr  r    /  pp rt n t e        b e  

• E     nd   d        t  t ke   re  f t e r  wn en  r n ent  nd      n ty  nd find 

be t w y f r y   t       n   te w t     n     

• New re  dent  fr     b rb n   b rb  re e  e  nf  p  k  b  t b   fire r  k   nd   w 

t  be   e b   fire re dy  

• S    d    n     n    e  r  n   t  n  t   pre d t e w rd / pr  e    

• C  n        p  n  b  t  n     e – n   n ted     p  n        e d e n’t  et    t  

• Ed   t  n  f r te p yer  t   nder t nd  t     er  e e  w      re p n  b e f r w  t  
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H w     d we   pr  e t e w y we en   e w t    r      n ty 

• H w d  y   e    y deter  ne w  t       t te r  d  nd w  t         n    r  d  nd w   

t  rep rt     e t ? 

• Gett n  t  w ere pr  r    r   t   ty      ppen n  (     n ty tr n p rt)  

• Re  dent  d n’t    e f    y   pp rt  r  nd t  pr   de   pp rt t ey   ed t    ke 

tr n p rt  

• If I    e   q e t  n  r     ent I  end t     n   , I w nt t  re e  e   re p n e w t  n   

de   n ted t  efr  e  b  t w  t      ppen n  next  r w y    et  n    n’t   ppen  I 

w nt t     e    et t  efr  e r t er t  n q e t  n    n   nt  t e    d  

• Exp   n re   n  w y    et  n    n’t   ppen,    pe p e  re  w re  

 

Feedb  k  n pre      en   e ent w t  AHC 

• Re p n e r te t    e n  p    e    d  p n   ery    w,   n be   nt /   

• F tne   pr  r     ffered t r      y   ed   re re   y   p rt nt t  t e      n ty  

• R  d w rk  t t e b tt    f      – n       n   t  n t  t e      n ty  r  nd w rk  

 nd t e req  red det  r (DIT pr je t)  

• Try n  t  pr   de /  np t   req e t w en  t’    w y    d fferent   en y  r d fferent 

pr  e   –  ery fr  tr t n   

 

Preferencing activity 

A r    t e d fferent en   e ent p p- p   t   t e   nd f r   , t ere w   t e  pp rt n ty f r 

     n ty  e ber  t  p rt   p te  n  n  nter  t  e   t   ty w ere t ey     d pr  r t  e w  t 

   n         d f      n w en  ndert k n       n ty en   e ent   t   t e    

   pe p e p rt   p ted  n t      t   ty   r      e ent   nd t e   t n  preferen e    n be 

 een  n t e  r p  be  w  E    per  n     d   te f r  p t  t ree preferen e   



 

 

23 

            
                  

             

Graph 6 Preferencing activity 

 

 

7. Staff workshops 
T ree  t ff w rk   p  were  e d  t d fferent  ffi e    r       n    w t   t ff w    re 

re    r y  n    ed  n      n ty en   e ent pr je t   nd pr  e  e   T e w rk   p  were 

 n  pp rt n ty f r    n   ’  C    n ty En   e ent C  rd n t r t  exp   n t e 

de e  p ent  f   r C    n ty En   e ent Fr  ew rk  nd  eek  de  , feedb  k  nd  np t 

fr    t ff  r  nd   r   rrent      n ty en   e ent pr  e  e   nd   r en   e ent 

  p r t  n   

 

W  t    w rk n  we  ? 

T r eted en   e ent 

• C nne t n  w t  t e r   t pe p e,         t   e w t  re e  nt exper en e (e    

b  d  er  ty     nteer ), en  n e  t e q    ty  f en   e ent  

Effe t  e t      nd p  tf r   

• U e  f    t p e p  tf r    nd  pp    pp rt  d  er e en   e ent need   

• T e En   e ent H b        ed f r  entr     n   nf r  t  n  nd   k n   t    e   b e 

t  b t   t ff  nd      n ty  

9

11

13

17

21

22

25

0 5 10 15 20 25 30

Being able to choose when you get
notifications

Getting involved at the beginning of a project

Understanding what can be influenced

Accessible and inclusive participation
opportunities

Understanding how a decision has bene made

Finding out next steps / outcome for a project

Variety of ways to provide your ideas and
feedback
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Per  n    ed      n   t  n 

• In   d n  f  e, n  e,  nd   nt  t det      f  t ff  n en   e ent   ter      dd    

per  n   t      nd b   d  tr  t  

Te        b r t  n 

• S  r n  t e    d   r    te      pr  e  effi  en y  nd   r  e  

• Te     re     e  f   y keep n  t e      n ty  nf r ed  b  t pr je t  tep   nd 

  t   e    

• L br ry  nd      n ty  entre  t ff  re pr   d n       b e   pp rt by    t n  

en   e ent   t   t e   

F ex b e en   e ent  ppr    e  

• Ab   ty t      e   t   t e  b  ed  n pr je t   ze  nd    p ex ty     een       tren t   

S       ed   

• Exp   re t r             ed       e p n  t  re    br  der   d en e   

 

W  t     d be better? 

Pr  e    nd p  nn n  

• N    n   tent pr  e  e  f r   nd  t n       n ty en   e ent, rep rt n    t   e , 

 nd      n  t e    p  

• Un  e r r  e   nd re p n  b   t e   E r y p  nn n     needed t  define w   d e  w  t 

 nd  et expe t t  n   

• N  t  efr  e f r      n  en   e ent   nd rep rt n   n   t   e   De  y   n 

rep rt n   nd de     n-  k n  fr  tr te b t   t ff  nd      n ty  

C    n   t  n  nd tr n p ren y 

• P  r      n   t  n  r  nd de  y   nd de     n   St ff  nd      n ty  re  ften  eft 

 n t e d rk  

• D t    n  e ent   p ,  n  e r w ere en   e ent d t    e   nd   w  t’     red 

  r       n     

S pp rt  nd    t re 

• St ff  n t e    e p  e /    r n  t e    e  e    e      e der   p  nd E e ted 

Me ber  t  fee      ned  nd e p wered  

• Ne  t  e      n ty feedb  k   n be e  t  n   y t x n ,  ffen   e     ent   re 

  rd t    n  e  

In       ty  nd re    

• T   n   f f r    ex   de  p rent , e pe     y   t er   
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• Underrepre ent t  n  f Ab r   n    nd CALD      n t e , feedb  k we   t n  need  

  ref     n  der t  n  

• L r e p rt   f t e      n ty n t be n  re   ed, e pe     y t r      nf r     r fr nt-

f   n   nter  t  n   

T      nd re   r e  

• Need    entr     b f r en   e ent re   r e , te p  te ,  nd d t   

• D   t   en   e ent     tr n  b t need  t  be rep    ted  n f  e-t -f  e  ett n    

• Better d  p  y   f en   e ent   ter      n   br r e   nd      n ty  entre   

Pr je t      en e  

• S  pe  reep d e t  p   t      r      n ty pre   re  

• F nd n    n tr  nt      t w  t   n be d ne  nd  re te ten   n w t       n ty 

expe t t  n   

 

W ere d  we w nt t  be? 

Str te     nd p rp  ef   en   e ent 

• En   e ent   t   t e       d be we  -   ped, w t  fewer b t   re t r eted  pt  n   

• C e r p rp  e  nd    pe    t be      n   ted  C n   t t  n    p rt  f   pr  e  , 

n t   pr    e t    t  

• S r ey q e t  n       d be    rt, f    ed,  nd de   ned t    t er   t  n b e  n    t   

Re   r ed  nd   pp rted 

• Adeq  te f nd n  f r en   e ent      d be b   t  nt  pr je t b d et   

• U e  f   n   t nt  t    pp rt f     t t  n,  n  y   ,  nd rep rt n  w en needed  

• En   e ent    pe      d be   n  e b e f r  t ff w   e re   n n    t ent    nd 

 e n n f    

In      e  nd A  e   b e 

• Offer    t p e w y  t  p rt   p te, b t   n  ne  nd  n per  n  

• U e t       ke t e   b  e   br ry   n  nd      n ty  en e  t  re      re pe p e  

• En  re en   e ent       e   b e t     , w t  d  er e f r  t   nd  pt  n   

Inter  t  e  nd     n- entered 

• Pr  r t  e f  e-t -f  e en   e ent t  b   d tr  t  nd f  ter   n tr  t  e 

  n er  t  n   

• M ke   t   t e   nter  t  e  nd en    n ,     d n  ye /n  q e t  n   nd    n  

    t  n-f    ed   n    e  
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• He p      n ty  e ber  fee   e rd  nd     ed, n t j  t   ke   n  ber  

Effe t  e   e  f feedb  k 

• Feedb  k      d be  n  rp r ted  nt  pr je t p  nn n   nd    red w t  re e  nt  t ff  

• En  re feedb  k    p   re     ed—  e r y      n   te w  t w     ked, w  t w   

 e rd,  nd w  t   ppen  next  

• A   d d p    t  n by    r n  feedb  k  ntern   y,    pe p e d n’t    e t  repe t 

t e  e  e   

C    b r t  e  nd   nne ted 

• En   r  e      b r t  n w t       n ty  r  p  t    -de   n  nd   -f nd pr je t  

w en  ppr pr  te  

• E e ted Me ber   nd  t ff      d be     ned  n  e     n   nd  ppr      

 

H w   n we  et t ere? 

Sy te    nd pr  e  e  

• Cre te    entr       t  n f r en   e ent d t     e   b e t       t ff  

• De e  p   e r pr  ed re  f r   nd  n  feedb  k,    p   nt ,    p   ent ,  nd   t-

 f-   pe     ent   

• En  re tr n p ren y  n en   e ent find n    nd   t   e   

• In   de en   e ent b d et   n   er    pr je t p  nn n   

• Pr   de   e n,   e r  nf r  t  n  n p  tf r    b  t   w t  en   e       ke    t  er 

req e t   

Tr  n n   nd   pp rt 

• Offer  t ff tr  n n   n:  

o De-e     t  n  nd   n   n  d ffi   t  nter  t  n   

o U  n  en   e ent p  tf r    nd  pp   

o Under t nd n  de     n-  k n  pr  e  e   

• Intr d  e en   e ent  nd  t  n  f r new  t ff  

• E p wer  t ff t     re      n ty feedb  k t ey re e  e  nf r    y  

Le der   p  nd    t re 

• En  re      t ent fr    e der   p, E e ted Me ber ,  nd  t ff t     n fied 

en   e ent  ppr      

• Pr   te      red re p n  b   ty   nd et  n en   e ent   n    e  
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• Be w    n  t    ke  np p   r de     n  w en ne e   ry  nd      n   te t e 

re   n n    e r y  

A  e   b   ty  nd  n      n 

• Pr   de     d  re  r k d ’   t   t e   t f r    t    pp rt p rent p rt   p t  n  

• V ry t   n   nd f r  t  f f r    t     t d fferent      n ty need   

• In   de en   e ent  nf r  t  n  n we    e p  k  f r new re  dent   

D t   nd  n    t  

• O er  y en   e ent re   t  w t  ABS  t t  t    t   dent fy  nderrepre ented  r  p   

• In    e    t  er  er   e  t ff  n     e t n  feedb  k fr   d  er e de   r p      

• En   r  e  nter-te   tr n p ren y  b  t  p    n  pr je t  t      d d p    t  n  nd 

  pr  e      b r t  n  

T      nd      n   t  n 

• Pr   te  w rene    f en   e ent  pp rt n t e    r    t e      n ty  

• A   w  p  e f r  nf r    en   e ent  ppr    e  w ere  ppr pr  te  

 

8. Conclusion 
T     e t  n pr   de         ry  f feedb  k t e e  re e  ed fr     r         tre     f 

en   e ent p rt   p t  n d r n  t e   nt    f Septe ber  nd O t ber 2 25  Feedb  k     

been   te  r e   nder t e t ree br  d q e t  n  t  t were   ked   r        en   e ent 

  t   t e : 

• W  t d e     d      n ty en   e ent    k   ke? 

• H w   n we   pr  e t e w y we en   e w t    r      n ty? 

• D  y      e  ny feedb  k  b  t y  r pre      exper en e  en    n  w t  Ade   de 

H     C  n   ? 

 

W  t d e     d      n ty en   e ent    k   ke? 

W en   ked w  t    d      n ty en   e ent    k    ke,      n ty  e ber   nd 

 t ke   der  pr   ded re p n e  t  t   t  nder t e key   te  r e  be  w: 

T  e y  nd  n   n       n   t  n 

• Pr  pt re p n e   nd  pd te  fr   C  n     t ff  nd E e ted Me ber   

• C nt n       nne t  n /      n   t  n  nd f    w-t r      n en   e ent eff rt   

• C e r, e r y,  nd  n      e      n   t  n  

In      e  nd    e   b e en   e ent 

• M  t p e w y  t  p rt   p te e     n  ne,  n-per  n, p  ne,  nf r     ett n    
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• Re   n  e b rr er  t   n  ne en   e ent  nd  ffer   tern t  e   

• U e      n ty  en e ,   b  e   br ry   n ,  nd p y        ter     (e    new  etter , 
we    e p  k )  

Tr n p ren y  nd tr  t 

• S  re   w feedb  k  nfl en ed de     n   

• Be   ne t  b  t pr je t     t t  n , de  y   r   n e   t  n   

• A   d pre-deter  ned p  n ,     w      n ty t     pe   t   e   

C    b r t  e  ppr    e  

• En   e      n ty fr   t e be  nn n   

• In    e      n ty  r  p   nd re  dent  bef re  de    re f   y de e  ped  

• C -de   n  nd   -f nd pr je t  w t       n ty  np t w en p    b e  

H   n- entered  nd  nter  t  e en   e ent 

• Pr  r t  e f  e-t -f  e  nter  t  n  t  b   d tr  t  

• U e  nter  t  e f r  t   nd     t  n-f    ed   n    e  

• A   d  ne-w y      n   t  n; en   r  e d      e  

Str te     nd p rp  ef   en   e ent 

• C e r y define t e p rp  e  nd    pe  f en   e ent  

• U e    rt, f    ed   r ey  f r   t  n b e  n    t   

• En  re en   e ent    p rt  f   br  der pr  e  , n t j  t   pr    e  

Effe t  e   e  f feedb  k / en   e ent d t  

• Re  rd  nd    re feedb  k  ntern   y t      d d p    t  n  

• C   e feedb  k    p :      n   te w  t w     ked,  e rd,  nd d ne  

• In  rp r te feedb  k  nt  p  nn n   nd de     n-  k n   

C n   ten y  nd  t b   ty 

• M  nt  n   n   tent   nt  t  w t  n C  n    t  pre er e tr  t  nd    t ry  

• E bed en   e ent pr  t  e    r    dep rt ent   nd pr je t   

E p wer ent  nd re   n t  n 

• Re  ner te/   pen  te    t r   kn w ed e  nd    ed exper en e  

• En  re    n     r   re  nf r ed  nd  n    ed  

• En b e      n ty  nfl en e, e en  n       w y   
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H w   n we   pr  e t e w y we en   e w t    r      n ty? 

W en   ked   w we     d   pr  e t  t w y we en   e  nd red  e b rr er  t  en   e ent, 

     n ty  e ber   nd  t ke   der  pr   ded feedb  k t  t   t  nder t e be  w key 

t e e : 

Pr   t  n  nd      n   t  n 

• In re  e     b   ty  f en   e ent  pp rt n t e  t r     new  etter ,     -  t ,  nd 
p y        ter      

• Red  e re   n e  n  n  ne- n y pr   t  n;   e d re t e       nd F  eb  k Gr  p  f r 
 pd te   

• Pr   de   e r, t  e y      n   t  n  nd  deq  te n t  e f r p rt   p t  n  

A  e   b   ty  nd  n      n 

• Offer f  e-t -f  e en   e ent  t       e ent   nd  nf r     ett n    

• In   de     d  re  r k d ’   t   t e   t f r    t    pp rt p rent p rt   p t  n  

• V ry t   n   nd f r  t   f f r    t     t d fferent   fe ty e   

• U e   de    nd p y      we    e p  k  t  re    br  der   d en e   

Re p n   ene    nd tr n p ren y 

• Re p nd t      ent   r feedb  k w t  n    et t  efr  e  

• C e r y exp   n w  t   n  nd   n’t be d ne,  nd w y  

• C   e t e    p by  pd t n       n t e   n   t   e   nd de     n   

• Addre   per ept  n   f b     r “pet pr je t ” t r      penne    

Re  t  n   p b   d n  

• A    n   n   tent  t ff   nt  t  t       n ty  r  p  t     nt  n   nt n  ty  

• Red  e  t ff t rn  er  nd en   r  e E e ted Me ber  t  en   e d re t y  

• S pp rt      n ty- ed  n t  t  e   nd  d     y eff rt   

E p wer ent  nd   pp rt 

• He p re  dent  w t   r nt  pp    t  n   nd  nder t nd n  f nd n  pr  e  e   

• Pr   de  er   e   nd e ent  t  t f  ter      n ty   nne t  n  

• En   r  e re  dent  t  t ke re p n  b   ty f r en    n   nd  t y n   nf r ed  

Sy te    nd pr  e  e  

• Cre te    entr       t  n f r en   e ent d t     e   b e t       t ff  

• De e  p   e r pr  ed re  f r   nd  n  feedb  k  nd    p   nt   

• In   de en   e ent b d et   n pr je t p  nn n   

• C  r fy   w t  en   e       ke    t  er  er   e req e t   

Tr  n n   nd    t re 

• Tr  n  t ff  n de-e     t  n, en   e ent t    ,  nd de     n-  k n  pr  e  e   

• Intr d  e en   e ent  nd  t  n  f r new  t ff  
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• E p wer  t ff t     re  nf r         n ty feedb  k  

• Pr   te      red re p n  b   ty   nd et   r    C  n     

Str te      e  f d t  

• U e ABS d t  t   dent fy  nderrepre ented  r  p   

• In    e    t  er  er   e  t ff  n     e t n  feedb  k  

• En   r  e  nter-te   tr n p ren y t      d d p    t  n  

 

 

D  y      e  ny feedb  k y  ’d   ke t     re  b  t y  r exper en e  en    n  w t  
   n   ? 

C    n ty  e ber   nd  t ke   der  were   ked  f t ey w nted t  pr   de feedb  k 

 b  t t e r pre      exper en e  en    n  w t     n     r  b  t      d en   e ent 

exper en e t ey   d been   p rt  f  Feedb  k re e  ed   t   nder t e f    w n    te  r e :  

 

P   t  e Exper en e  

A t ent   en   e ent 

• C  n    re   ed By-  w   fter      n ty feedb  k  

• St r  n  L wn    -de   n  n    ed      n ty  d    te ,   pr   n    pp rt  

• B  nd ry ref r  f r       wed  en  ne  ntere t  n      n ty   ew   

V   ed      n ty    et  

• L br r e , p  y r  nd ,  nd C  r e t n H     re  ppre   ted  

• F tne   pr  r    t r     My A ed C re  re   p rt nt t  re  dent   

• Y  t   n    e ent  n       e ent  (e    ANZAC D y) b   d  pr de  

Effe t  e      n   t  n 

• R  d w rk  n t fi  t  n   re w rk n  we    

• Inter  t  e   p   nd per  n    ed      n   t  n (f  e, n  e,   nt  t) b   d tr  t  

• G  d      n   t  n  e d n   nt  Upper St rt C    n ty F r    

St ff  nd te     pp rt 

• Fr end y  t ff  t   br r e   nd      n ty  entre   

• St ff  ttend n e  t  eet n       ppre   ted  

• Te        b r t  n  e p  keep      n ty  nf r ed  

T      nd p  tf r   

• En   e ent H b        ed f r  entr     n   nf r  t  n  

• S       ed    e p  br  den re     
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C    en e   nd Fr  tr t  n  

C    n   t  n   p  

• En   e ent  ften  t rt  t     te  r w t   t n t  e  

• L  k  f f    w- p  fter feedb  k; n  “     n  t e    p ” 

• In  n   tent   nt  t d e t   t ff t rn  er  r per  n   e       

• Inf r  t  n (e     reen w  te d y ) n t e    y    e   b e  

De     n-  k n      e  

• C    n ty  de   fee  d      ed  r  n  pp rted  

• De     n    de w t   t   n   t n          

• De  y   nd    k  f  pd te   n pr je t  (e    W  dy Tr       e ter)  

• L   ted tr n p ren y  r  nd  r nt   nd f nd n   

Pr  e    nd p  nn n  we kne  e  

• N    n   tent en   e ent pr  e  e   r   e r r  e   

• De  y   n rep rt n   nd de     n-  k n   

S pp rt  nd    t re 

• Ne  t  e feedb  k fr        n ty   n be e  t  n   y t x n   

• En  re      t ent fr    e der   p, E e ted Me ber ,  nd  t ff t     n fied 

en   e ent  ppr      

In       ty  nd re    

• F r   t   n  ex   de  p rent , e pe     y   t er   

• Underrepre ent t  n  f Ab r   n    nd CALD      n t e   

• L r e p rt   f t e      n ty n t re   ed t r      nf r       nne    

T      nd re   r e  

• Need f r    entr     b f r en   e ent re   r e   nd d t   

• D   t   en   e ent  tr n  b t need  f  e-t -f  e rep    t  n  

• Better d  p  y   f   ter      n   br r e   nd  entre   

Pr je t      en e  

• S  pe  reep d e t  pre   re  

• F nd n    n tr  nt           n ty expe t t  n   
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S    ry  f en   e ent pr  e   pr  r t e   

T e be  w d t  pr   de         ry en   e ent pr  e   pr  r t e     red by      n ty 

 e ber    r    dr p- n  e    n ,  n  ne  nd   rd   py feedb  k f r   nd  t      n ty 

f r     53 pe p e p rt   p ted  n t e pr  r t   t  n   t   ty  

Re p ndent were pr   ded w t    r n e  f  t te ent   b  t   pe t   f en   e ent 

pr  e  e   nd   ked t  e t er r te t e e e e ent  b  ed  n w     t  t t     t were t e 

   t   p rt nt t  t e   n       e  f ‘ ery  n  p rt nt’ t  ‘ ery   p rt nt’   Or   te  n t e 

t ree pr  r t e  t  t were    t   p rt nt t  t e    

‘V r ety  f w y  t  pr   de feedb  k’    e t r        t e  tr n e t pr  r ty fr   

     n ty  e ber      e y f    wed by ‘find n    t  b  t t e   t   e   r next  tep  f r   

pr je t’  nd ‘ nder t nd n    w   de     n     been   de’  

 

Pr  r t e   re    ted  n  rder  f   t n  pr  r ty fr     r      n ty: 

1  V r ety  f w y  t  pr   de y  r  de    nd feedb  k: 6  ery   p rt nt, 6   p rt nt, 25 

p p- p   te  = 37 

2  F nd n    t t e   t   e  r next  tep  f r   pr je t:    ery   p rt nt, 3   p rt nt  nd 

22   te  = 33 

3  Under t nd n    w   de     n     been   de: 5  ery   p rt nt,     p rt nt, 21   te  

= 3  

   A  e   b e  nd  n      e p rt   p t  n  pp rt n t e : 6  ery   p rt nt,     p rt nt, 17 

  te  = 27 

5  Under t nd n  w  t e e ent   f   pr p       n be  nfl en ed:    ery   p rt nt, 2 

  p rt nt, 13   te  = 23 

6  Gett n   n    ed  t t e be  nn n   f   pr je t: 7  ery   p rt nt,     p rt nt, 11   te  

= 22 

7  Be n   b e t       e w en y   re e  e n t fi  t  n   b  t en   e ent  pp rt n t e : 

   ery   p rt nt, 6   p rt nt, 9   te  = 19  
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Graph 7 Summary of element process priorities 
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9. Appendices 

Appendix A – Other supporting data - 2025 Community 

Survey 
Ade   de H     C  n     ndert  k   r b  nn    C    n ty S r ey between 3  Apr    nd 9 

J ne 2 25   67   r ey re p n e  were re e  ed  T ere w      e t  n  f t e   r ey f    ed 

 n   t  f  t  n w t  C  n   ’  perf r  n e  W t  n t     e t  n, t ree q e t  n  were   ked 

t  t pr   de      b e feedb  k t w rd  t e  re t  n  f   r C    n ty En   e ent 

Fr  ew rk  T e    n t e e   f d t  re e  ed  nder t e e t ree q e t  n    n be  een 

be  w  TSA R  ey w    pp  nted t   n  y e       r ey feedb  k   b  tted    p rt  f t e 

2 25 C    n ty S r ey t  pr   de    e e   f  ndependen e t  t e  n  y     

 

H w   n we   pr  e   r      n   t  n w t  y    n t e f t re?  

 

T e  n  y     f re p n e  t  “H w   n we   pr  e   r      n   t  n w t  y    n t e 

f t re?”    w      e r preferen e f r   re    e   b e  nd   n   tent d   t        n   t  n 

 et  d   T e    t      n t e e w   e      nd d   t   new  etter ,  ent  ned  n 23%  f 

re p n e ,     e t n  t  t   ny re  dent      e re e   n  d re t,   r ted  pd te   

Re p ndent   ften   ted t     et  d    effi  ent, n n- ntr    e  nd e  y t  referen e, 

e pe     y w en new  etter   re we  - tr  t red  nd t  e y  T            t   n  pp rt n ty f r 

C  n    t  exp nd  r refine  t  ex  t n  e-new  etter  ffer n   t  en  re re  dent   t y 

 nf r ed  nd en   ed   

 

Pr nt      n   t  n w   t e  e  nd    t  ent  ned t e e (2 %), refle t n  t e  n   n  

  p rt n e  f p y          -  t , p rt     r y f r re  dent  w     y be  e   d   t   y 

  nne ted  T     r  p  n   de    der p p   t  n   r t   e  n  re   w t   nre   b e  nternet 

   e    S     r y, 1 %  f re p ndent      e ted   pr   n   r  n re   n    e  f         ed  , 

 nd   t n  t  t t e e p  tf r    re      b e f r q   k  pd te , e ent  nn  n e ent   nd 

        t ryte   n , e pe     y    n  y  n er  r   re   b  e re  dent   N t b y, 19% 

 nd   ted t  t n     n e  were needed,     e t n    b  e  ne  f   t  f  t  n b t      

re nf r  n  t e   p rt n e  f    nt  n n    rrent  t nd rd   nd re   b   ty   

 

Ot er t e e ,         d re t   nt  t  r   ert  (6%)  nd p b     eet n    nd en   e ent 

(5%), re e   t  t    e re  dent  w nt   re per  n    ed  r f  e-t -f  e  nter  t  n  T e e 

 et  d      d be p rt     r y      b e d r n      -  p  t   n   t t  n   r  n re p n e t  

       ed     e   W   e  n y         n  ber  f re p ndent   ent  ned web  te  nd  n  ne 

 pd te  (3%), t      y refle t   de  re f r   pr  e ent  t  t e web  te’  f n t  n   ty, 

r t er t  n   preferen e f r  t      pr   ry    nne   O er   , t e e find n      w t e need f r 

     t -   nne   ppr     t  t b   n e  d   t   re    w t   n      e    e   b   ty   

 

T  nk n   b  t   w C  n    en   e  w t  t e      n ty,   w   t  fied  re y   w t  

t e  pp rt n ty t  en   e w t      e  t  t  ffe t y  r  re ?  

 

T    q e t  n  b  t      n ty   ew   n C  n      n   t t  n re e  ed   br  d   x  f 

  t  f  t  n, ne tr   ty  nd       f r    n e  T e    t      n  ent  ent w    ener   

  t  f  t  n, expre  ed by 3 %  f re p ndent , w t    f rt er  %  nd   t n  t ey were  ery 

  t  fied  T     e n  t  t  2%  f re p ndent  fee  t ere  re  deq  te  pp rt n t e  t  

en   e w t      e   ffe t n  t e r  re    
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H we er, t     t     e  e      j r ty w   e t er   w r    f r   pr  e ent  r were 

 nde  ded  A    t  ne-q  rter (2 %) be  e ed “    t  f   pr  e ent    needed”, w   e 17% 

n ted “ ne  r tw  t  n   t  t b t er  e”,  nd   t n     d t    der te d    t  f  t  n  In 

 dd t  n, 9%  f re p ndent   e e ted “I d n't re   y    e  n  p n  n”  nd 7% fe t t ey    ked 

en      nf r  t  n t  re p nd   

 

T e e re   t      e t t  t w   e t ere      f  nd t  n  f   t  f  t  n w t  en   e ent,   

   n fi  nt pr p rt  n  f t e      n ty re   n    b    ent  r   n erned  Stren t en n  

    b   ty,    e   b   ty  nd re p n   ene    n en   e ent pr  e  e  w    be  r t     t    ft n  

  er      t  f  t  n  nd   pr   n  tr  t  

 

H w w   d y     ke t  p rt   p te  r be   re  n    ed  n           e   nd C  n    de     n 

  k n   n t e f t re?  

 

Q e t  n   ked   w p rt   p nt  w   d   ke t  be   re  n    ed  n           e   nd C  n    

de     n-  k n   One-t  rd  f re p ndent  (33%)  nd   ted t ey were   ntent w t  t e 

  rrent  e e   f en   e ent  r expre  ed n   ntere t  n f rt er p rt   p t  n  T     ent  ent 

    e t        rt t  t e t er fee    deq  te y  nf r ed,    d  en   ed fr   C  n      tter  

 r prefer  t  de e  te re p n  b   ty t  e e ted repre ent t  e   W   e t      y refle t 

  t  f  t  n  n    e    e ,  t              t    p tent      p  n       en   e ent t  t     d 

be  ddre  ed t r       re t    red  r    e   b e   tre      

 

F r t   e w   d  w    t  be   re  n    ed,  n  ne   r ey   r feedb  k  e   n     were 

t e    t preferred  et  d (3 %)  T    preferen e refle t     r w n  de  nd f r   w-

b rr er,   n en ent  nd t  e-effi  ent f r    f en   e ent t  t     n w t    dern   fe ty e   

A f rt er 25% expre  ed  ntere t  n      n ty f r     r  eet n  ,    w n  t  t  n-per  n, 

d      e-dr  en en   e ent  t         tr n  re e  n e, p rt     r y f r t   e w       e 

d        n, re  t  n   p-b   d n   r   re det   ed ex   n e  w t  C  n    repre ent t  e   

Le        n b t  t      p rt nt were  pt  n    ke  d    ry  r  p   r      ttee  (7%)  nd 

p rt   p t ry b d et n   r   t n  ( %), w      ppe   t  re  dent   eek n    re   t  e  r 

de     n-  k n  r  e   T e e find n   p  nt t    d  er e   x  f en   e ent preferen e   nd 

  pp rt t e need f r   flex b e,    t -  d    ppr     t       n ty p rt   p t  n 
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Appendix B – Information Provided and Feedback 
Form 
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Appendix C - Verbatim comments from online and 
hardcopy feedback responses 
 

What does good community engagement look like to you? 

C  n     r       d    e t  p         n  en e  nd per  n   ty te t   I w   d   ke t   ee 
 e    nterferen e  n r te p yer     e   B   fire p  p  et       d be    en t  new 
re  dent  w t  p     e   nd pr  ed re   n   fe    t re  rt ref  e  et   

F  e t  f  e en   e ent t  en  re   re  dent  nder t nd  t e p rt     r     e  

My     ent  w   d be re  rded, I w   d  et   rep y (   n)  b  t  ny   t  n,  r 
re   n  f r    k  f   t  n  

M re w rk   p    ke t     ne we    e t    Very  nf r  t  e  nd enj y b e  

Wr tten re p n e fr   t e C  n    e p  yee w       re p n  b   ty f r t e   tter  n 
q e t  n  r  nder d        n  Verb   feedb  k  t t  e  f en   e ent  Very    d 
     n   t  n  k     fr   Me      C  rk w    ttended    e    n  t t e PAC  n 
21/1 /2 25  S e w   p t ent  nd    nt  ned         ppr      n w  t w     ke y t  be   
d ffi   t   t  t  n  

Owner   p w t  feedb  k 

T e      n ty      pp rt n t e  t  be  n    ed  n de     n-  k n   nd pr je t  fr   
t e r  n ept  n  Me ber  fee  t e r  de    re   n  dered  nd     ed, e en  f n t 
  t   te y   p e ented  T e    n      ke  eff rt  t  en   e w t  t e      n ty  n 
  ny  e e    

En  r n  y   re         re    f t e      n ty, n t j  t t e ‘t  r   ’     t  n   

Inf r  t  n    en t     , n t j  t pe p e  eek n   t,  t t e be  nn n   f pr je t  T  t w   
pe p e kn w  nd   n de  de  f t ey w nt t  be kept  nf r ed  

G  d en   e ent      n ex e  ent feedb  k ‘   p’    t  t pe p e w     ntr b te fee  
re   y   nne ted, r t er t  n j  t be n  p rt  f   p    y (  e     et  n  t  t C  n    ‘    
t  d ’ r t er t  n w nt  t  d ) 

Tr n p ren y     ery   p rt nt  
 ffer n     t p e w y  t  en   e  

Will provide improvements. Inclusive. Supportive, Collaborative, Positive, Transparent, 
Respectful, Encouraging. Community are listened to. 

More co-design with local communities 
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Well I only stumbled across this 

Is there a better graphic for the Community Engagement Model? A circle implies 'it goes 
around in a circle' and no decision is ever reached! 

How about you lot start thinking of the future of our country areas natural vegetation 
for your kids kids kids? Disgusting. What is wrong u  

A hub must be inclusive, available to all as a matter of course. With input from 
community members with lived experience of disability. 

 

H w     d we   pr  e t e w y we en   e w t    r      n ty? 

T e r bb    d  p      d be free  T    w   d  t p pe p e d  p n  r bb     n r r   
 re    T e    n        t  p y w rker  t  p  k  p t    r bb     nd t  t    t       n fi  nt 
t     n     

M re  pp rt n t e  t  en   e  n     e t  e      n ty  eet n    

En  re t  t e ery     ent, q e t  n,  r t      fr     r tep yer       ten t , rep  ed t  
 ery q   k y,  nd   ted  p n  

by new  etter  - (n t e ery ne     te  n    y  r f r    f r  nd   d    t wn ) 

I    e n t en   ntered  ny b rr er  be    e e ery t  e I    e en   ed w t  C  n    
per  n   I    e   d p   t  e re p n e   

Pr   t  n 

S  e pr je t   ee  t  e er e q  te   dden y— ften  t t e    t   n te—  k n   t 
d ffi   t f r t e      n ty t  en   e  e n n f   y  In    e  n t n e , t e     nt  f 
  ney  pent  ppe r  d  pr p rt  n te t  t e  e e   f      n ty  n    e ent  W   e 
t ere   y be w y  t     e     re  nf r  t  n, t e e   en e   re n t   w y    e r  r 
e  y t  n     te  

W rk   p   t            n ty     t  n   pre d   r    t e    n     re   

In t    y, need t   nf r  re  dent    w  nd w ere t ey   n    e t e r   y  N t   ny 
pe p e    k  t y  r web  te  n   re    r b      Inf r  t  n need  t  be p t  n fr nt  f 
pe p e   e        t, w t  r te  b    

Per  p     e pe p e fee  d    nne ted d e t  t e    e f      n  n  ne 
     n   t  n   A   r e     rt  f ‘  der   der’ pe p e  re p    b y ex   ded fr   
en   e ent  

  ny pe p e  re t  e p  r  

F    ex  p e   f en   e ent    n  n  C  n     de    E e t r Repre ent t  n Re  ew, 
Ann    B   ne   P  n  nd Str te    P  n   n   t t  n et   
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D  y      e  n ex  p e  f    re t en   e ent exper en e y  'd   ke t     re? 

My ne   b  r  nd I w rked   d t  r   e $3 ,     nd p r    ed   b   fire w ter 
 t r  e t nk  T    w       ft t     n     t n     t  W en   b   fire  n  dent   ppen  
e e tr   ty     w t  ed  ff  e n n  p  p   t  n tey  t t  n d  n t w rk  EG n  w ter t  
  r  re   We w   ed t  p t t    t nk next t  t e CFS  t t  n  n    n      nd  A CFS 
 p ke per  n  ddre  ed    n      y n  t ey   d better f     t e  n w  St t n  
(b  ber ) T e e   n n t fly  t n   t  r  n      w nd   M re f     t e  f r r te p yer   nd 
f r  fi  t n  w   d    e been      d t  n   We   d n  r   t  f rep y! T    w   b d 
     n ty en   e ent pr  e    n  y   nd! C  n     r    ted t  reje t   r GIFT! I  t    
  n't w rk   t w y!! 

P rt   p t  n  n t e   t   ty  n C e n Up A  tr     D y  Pe p e fee  pr  d  f t e eff rt 
t ey    e   de  nd t e r  d  de     k   e ner  nd   red f r  

N , I    e ne er   d    re t en   e ent exper en e w t  t e H     C  n     

1  A  ery pr  pt re p n e t     e    y d  ped r bb     2  Pr  pt re p n e t    n ern 
 b  t   Te e   e tr p d  r  n t e f  tp t   nd   w t  refer t    ne   b  r  
   p   nt   b  t  t be n    d n er t  t e   3  Ex e  ent  e p, w en I b  ked  nt    
 e    n, w ere I w    e ped w t   y    p ter, p  ne  nd   pt p  

I t  nk t e      n ty f r     re f nt  t    T ey    e pe p e       e  nd  e p    
  nne t w t    r    n     r   In  y        re , we were d   pp  nted w en t e     e  f 
 re te t   n ern w  n’t  n t    y   kn w ed ed  It t  k   n  der b e deter  n t  n  nd 
f    w- p t     n    n      pp rt  W   e    e   pp rt     n w been re e  ed,  t 
req  red      e       eff rt— nd we’re  t    w rk n    rd t  keep t e    ent      n   

T e en   e ent  n re  t  n t  t e St r  n    br ry   wn be  n re   y  we    n  y  p n  n, 
b t  t ‘fe     er’ w en t e  e    n  be   e b   ed d wn  n de   n det      T ere were 
   e f r er C  n     r   nd  t er  e ber  w   d   n ted    e d        n  t  t e 
p  nt w ere  t w   d ffi   t f r    e   t er  e ber  t    ntr b te t e r t     t   I 
 t pped  ttend n  f r t  t re   n  
En   e ent  pp rt n t e  need t  be   t ent  -C  n    need  t   en  ne y w nt t e 
 p n  n   f re  dent ,  nd be w    n  t  t ke  n b  rd w  t    w nted  Ot erw  e d n’t 
  k  

D    ter Re  ef A  tr             d ex  p e  f en    n      nteer   

L   n  t e   re p   t  e, br d  n  t e   p between    n     nd      n ty  
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Appendix D – Email and written responses 
 

Letter / 
e     1 

Feedb  k  n Ade   de H     C  n    Dr ft C    n ty En   e ent Fr  ew rk 
– O t ber 2 25 – xxxxxxx xxxxxxxxxxxx 

In re  t  n t  t      rrent r  nd  f   n   t t  n, p e  e refer t   y     ent  
be  w – 

- It     t    n t   e r t   e w et er  r n t t      er    pr p  ed fr  ew rk 
w    rep   e t    q  te   t  f d te P b    C n   t t  n P    y (COUNCIL 
POLICY),  r w et er t e re  ew  f t  t       ep r te pr  e   

- T e Dr ft C    n ty En   e ent Fr  ew rk pr p  ed Obje t  e   re 
   nd, re e  nt  nd  ppr pr  te  

- In ter    f t e Dr ft C    n ty En   e ent ‘de     n   k n    de ’ 
(be  w), I be  e e  t     d be   pr  ed  W    t I kn w   ny de     n-
  k n    de   d     e     r    r f r  t,    en   rrent  e e    f 
     n ty   n ern w t  C  n   ’   per t  n,    b ned w t  re ent 
 e der   p  nd e e ted  e ber    n e , I t  nk t  t   ‘  r  e’   n    e 
t e      n ty t e wr n    pre    n  T  t   ,  t     d be   p  ed t  t n  
de     n    e er  ett n    de,    t  n   ‘ re    n  r  nd  n   r  e ’  An 
 pt  n t     e   te t      n ern, w t      re      n ty- entred 
de     n-  k n    de     t e  ne be  w – ‘F   re 1 – C    n ty 
En   e ent G  ern n e Fr  ew rk’ - C    n ty-En   e ent 
G  ern n e™: Sy te  -W de G  ern n e  n A t  n - N n Pr fit New  | 
N npr fit Q  rter y  W    t t         tr de  rked   de  fr     er e  , 
AHC     d t ke    e  e rn n   fr    t, n  e y – 

o A re  nder t  t de  red      n ty   p  t    t e re   n f r 
C  n    ex  t n   nd t       t e pr   ry p rp  e  f    ern n e  

o T e      n ty     t t e  b    te  entre  f t e de     n-  k n  
pr  e   

o T e   n entr     r  e     w      t ke   der  w rk n  
     b r t  e y  n de     n-  k n  

o L nk  e    r    t e   r  e     w tr n p rent      n   t  n  nd 
en   e ent   r    t e  t ke   der   r  e , re  t n  t     t p e 
f  et   f    ern n e,  nd n t     n       n ty en   e ent 
j  t      t  k b x 

o T e   de          w  t e ‘tw -w y  treet’ n t re  f key   pe t  
 f          ern ent – t  t    –  

▪ F d    ry/fin n     – b t  C  n     nd t e      n ty    e 
t e re p n  b   ty t  re pe t e     t er,  per te w t  n t e 
 e     t  e fr  ew rk   nd   n  e fin n e   ppr pr  te y 
–  ne      ex  p e    t e      n ty w nt  n re  ed 
C  n     er   e , yet w nt   wer r te  –  nder t    
fr  ew rk,   tw -w y   n er  t  n w   d     r  b  t 
C  n     pend n   nd  er   e  e e   ( nd w  t t ke  
pr  r ty) – r t er t  n t e   rrent  rb tr ry pr  e    f 
E e ted Me ber   ett n   n  nn    b d et, t en  t be n  

https://www.ahc.sa.gov.au/assets/downloads/council/council-policies/Public-Consultation-Policy-April-2020.pdf
https://www.ahc.sa.gov.au/assets/downloads/council/council-policies/Public-Consultation-Policy-April-2020.pdf
https://nonprofitquarterly.org/community-engagement-governance/
https://nonprofitquarterly.org/community-engagement-governance/
https://nonprofitquarterly.org/community-engagement-governance/
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 ent   t f r      n ty   n   t t  n  t t e end  f t e 
pr  e   

▪ Str te    P  nn n  – t e      n ty  ften    f  ed w t  
 tr te    p  nn n   n     n  e d  en   n t  t    p y d e n’t 
  ke  en e, n r  ntere t, t e   er  e      n ty  e ber – 
r re y     t pre ented      w     t  ,  ppe   n ,    t -
d  en   n     ew  W    t AHC’  Str te    P  nn n   y  e 
 e d  t  re    r      n ty en   e ent,  ne     ent I 
 ften  ere    t  t t e   ntent   f t e e d    ent   ften 
j  t  ren’t t n  b e t  t e   er  e      n ty  e ber,  nd 
r t er  re  ere y  een      t er   d  t te ent   
L kew  e, t e LTFP  ften  ppe r  t  be pre ented      
 t nd   ne d    ent d r n  t e Ann    B   ne   P  n 
  n   t t  n – t ere’   pp rt n ty f r Str te    P  nn n  t  
be   re tr n p rent,  nd   re ‘re  ’ f r t e      n ty  
A   ,     re ‘   t -d  en   n  ’   ew t  Str te    P  nn n , 
 nd      b r t n    re w t  extern   b d e  (RDA, St te 
 nd Feder  ) w   d be benefi     – t ere’  n  er    
 tr te  e  t e St te G  ern ent   n   t   n  U  n  t e 
    e ted d   r   be  w       t rt n  p  nt,  t w   d 
en  re C  n    en   ed   re d re t y w t  t e      n ty 
w en  t     n    ed  n en   e ent  t e f (e    w en C  n    
   pr   d n      b      n t    St te G  ern ent  tr te    
p  nn n  exer   e, r t er t  n j  t   b  tt n  t e   ew   f 
 d  n  tr t  n  nd E e ted Me ber ,  t w   d       eek 
     n ty  np t t r       r      e n , depend n   n 
t  e   n tr  nt )    

▪ Ad     y –       re  dent   ften  d    te t  C  n     n 
  r       tter ,   we er  t    n t tr n p rent    t  w  t 
C  n     d    te   n   r be   f – r re y   n I re       t  e 
t e      n ty were en   ed  b  t    et  n  C  n    
w    d    t n   n e     t t e RDA, LGA, ALGA et    

▪ E     t  n –  t pre ent t ere      tt e,  f  ny, p b    y 
      b e e     t  n  f C  n   ’   er   e  t   ny  re t 
de ree – w    t q  nt t t  e d t      ften pre ented e    
   t  er req e t  re  ted t  tree pr n n  were  n   er  e 
re    ed  n X d y ,  r de e  p ent  pp    t  n  were  n 
  er  e  ppr  ed  n X d y , t ere     ee  n  y n    er    
e     t  n  r ‘r   ’ d t  (e    q    t t  e) t  t det       w 
t e      n ty fee    b  t t e  er   e  It        we    nd 
   d f r t e tree t  be pr ned  n t  t t  e, b t d d  ny ne 
exp   n t e pr  e   t  t e , were t ey    en n t  e  f t e 
tree pr n n  et   T      y    p y be      e  f C  n    
be n    re tr n p rent w t  t e d t   t    d ,  r   n  der 
new  nd  nn   t  e w y   f e     t n  t e   p  t   nd 
benefit  t  t  t  de     n   nd  er   e     e  n t e 
     n ty   
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  AHC C    n ty En   e ent Dr ft De     n M k n  M de  

E     2 A FB Gr  p w   d be  e pf        ny d n't  r   nn t  ttend  eet n    
I    e f  nd      n   t  n  w t  TRA In     e   n " w  e "  b t    e f   ed 
t   ee  ny   t  n re   t fr   d        n  e     eet n   t t e N r  n C  e 
re er e tenn      rt     t ye r     e ted   e n- p  r  f  nd   rr  nd n   re  
b t   ybe I     ed  ny   t  n     t    k  t e    e B t I    en't f    wed 
t r     e t er 
Gett n   t r   t w   d be t  b t  p rt e  f    w t r     e  TRA & AHC  
T ere w      t     e   w en L    e P     e w    n   t  e    n     r b t 
  d y   e re   ned d   ppe red w t   t   w rd Very d   pp  nt n  f r    
re  dent   
C  n     r  need t  be  nf r ed  f  r  p      n   t  n   nd be p rt  f 
de     n-  k n  pr  e  e   
Re  rd   
xxxx 



 

 

62 

            
                  

             

x x x x x x  
Pre  dent / Se ret ry  

 

E     3 w en   n we expe t t   ee   dew  k   n AH C rp r t  n’   treet  ? T e ONLY 
w y t  t y  r   rp r t  n     d en  re t  t re  dent   nd     t r    n   r   e 
t e  n      t  f   d dr  er  ( n e der y w   n w   k   ed ne r t    r    e) 
w    be t    ke ALL  treet   ne-w y  nt   t e p  ed   de-w  k   re e p   ed    
   e t ken p  t re   f f     e  be n  f r ed t  p    t e r pr    d wn t e 
  dd e  f t e  treet ,  f        n dr  er    re   n   r  nd b  nd   rner  
w ere t ere  re  n y t  rn-  r b  nd tree   n w     pede tr  n    n t ke 
ref  e            n  f r     re  dent  t   t p p y n  y  r t xe   nt        t  e    
t e    -  dew  k     e been re   ed  nd pr per y PAVED   de-w  k , t  t 
  nf r  t   ntern t  n    t nd rd ,    e been b   t  

E       I p rt nt w en   n   t n  w t       n ty C  n    d e nt    e w t  
  pre    n  f  ky  t e     t/ n    ted b d et- C  n    d e     e   b d et t  
b   n e ,     d  n   de   k n  w  t C  n        d d  w t    pp rt  f 
     n ty/ n p rtner   p  And  f t ere      re dy t  n   t  t w      p  t  n 
  n   t t  n de   r n  t e  t  t e      n ty  e  f  t er pr je t  w    be 
   pet n  w t  pr je t   n   t n   n  
I p rt nt t  t  de    re r nked  n  rder  f pr  r ty    C  n      n     e e 
   e  f t e     e t w t  n t e        re   nd        r    C  n     
C nne t n  b  k w t       n ty     ppre   ted t e   t   e  f   n   t t  n  
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Appendix E – Advertisements and social media posts 
 

C  r er Ad – 15 Septe ber 2 25 
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F  eb  k p  t 1 – 17 Septe ber 2 25 
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F  eb  k p  t 2 – 22 Septe ber 2 25 
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